It takes a Siamese Secret agent 
9 unravel the PURR-Fecr CRime ! 


~ Walt Disney ) 


presents 


THAT DARN CAT 


Starring 


HAYLEY 


MILLS 
JONES 


DOROTHY 


PROVINE 


RODDY 


MPDOWALL 


NEVILLE 


BRAND 


co-statri ng 


f IANCHESTER 


DEMAREST 


FRANK 


Technicolor’ 


Released by BUENA VISTA Distribution Co.. Inc. 
©1965 Walt Disney Productions 


Screenplay by 50 
TALE GORDONS and Bt: WALSH ¢ Based on the book Undercover Cat’ by THE GORDONS RSHIN 
Co-producers Directed by and ED 


BILL WALSH: RON MILLER: ROBERT STEVENSON 


noe D 


SPECIAL TECHNICOLOR TRAILER 


TRAIILER #1 4 MINUTES, 19 SECONDS 


ORDER FROM NATIONAL SCREEN SERVICE 


This deluxe trailer introduces the story line and 
the cast via hard-hitting narration, while short 
segments of the funniest scenes from the motion 
picture serve as a hilarious visual counterpoint. 
Opens with special title treatment — the title ex- 
plodes into swear signs—and the narrator 
declares, ‘‘It’s Walt Disney’s hilarious new comedy 
motion picture...’’ From there on it’s one gag 
scene after the other — Hayley Mills and Dorothy 
Provine have a sisterly spat over the ‘‘clue’’ around 
the cat’s neck; F.B.I. man Dean Jones is instructed 
to ‘‘tail the cat’’: Roddy McDowall goes after a 
prowler with shotgun in hand. Pie in the face, 
dunkings, pratfalis...as the F.B.|. chief declares, 
all that’s missing is Chester Conklin and the Mac 
Sennet bathing girls! 


TRAILERS 


FREE TEASER TRAILER 


TRAILER #3 2 MINUTES, 7 SECONDS 


FREE FROM NATIONAL SCREEN SERVICE 


The story line is used to build up to a comedy 
climax in this fast moving Technicolor facility. D.C., 
the four-footed star, is introduced via the back- 
ground scene that supports the exploding title 
treatment. Then D.C. is shown stumbling upon 
the hideout of the gangsters (Neville Brand and 
Frank Gorshin), where the hostage places the 
‘clue’ around his neck. He delivers it to Hayley 
Mills, who brings in F.B.l. man Dean Jones, in- 
volving Dorothy Provine, whose bedroom becomes 
headquarters, and suspicious suitor Roddy 
McDowall. Then on to all the gag highlights pro- 
duced by this unlikely sequence of events —‘‘the 
giddiest game of gumshoe-a-go-go...It’s a cata- 
clysmic comedy riot from Walt Disney!’’ 


EXTRA! ADVANCE TEASER 


TEASER +2 2 MINUTES, 25 SECONDS 


FREE FROM YOUR NEAREST 
BUENA VISTA REPRESENTATIVE 


Stop action is used to hold on gag situations and 
star personalities in this upbeat Technicolor facil- 
ity. Shock opening —fist and gun battle involving 
Dean Jones, Neville Brand, Hayley Mills and the 
cat. Then action freezes, and from that point on 
each stopped scene fades into another stopped 
scene, with narration and soundtrack dialog intro- 
ducing the characters and spelling out the situa- 
tions. After story and stars are established, the 
trailer shifts into normal action showing the fun- 
niest portions of the hilarious drive-in sequence. 


THE CORRECT ASPECT RATIO FOR YOUR y 
‘THAT DARN CAT’ PRINT IS 1:75 TO 1. 
MAXIMUM ASPECT RATIO IS 1:85 TO 1. 


TELEVISION SPOTS 


AVAILABLE THROUGH YOUR NEAREST BUENA VISTA REPRESENTATIVE 
IN 16MM BLACK-AND-WHITE, EXCEPT WHERE COLOR IS INDICATED (COLOR SPOTS COME WITH RED LABEL). 


CAT-601K (B/W) and CAT-601KC (Color); 60 sec- 
onds, including 5 seconds open end. D.C. the feline 
hero of the motion picture, raises hilarious hob in 
fast moving spot. The narrator shouts, ‘‘Watch 
out!’’ and D.C. sets out on a rapid-fire series of 
takes with Dean Jones, Hayley Mills, Dorothy Pro- 
vine and Roddy McDowall. Switches to comedy 
scenes in drive-in, ending with theatre manager 
getting pie in the face and doing a slow burn. 


CAT-201K (B/W) and CAT-201KC (Color); 20 sec- 
onds, including 5 seconds open end. Visual opens 
with fast comedy action in the drive-in theatre, 
then switches to Hayley Mills and Dean trying to 
‘fingerprint’ the cat. Narrator warns: ‘‘Watch out! 
It’s That Darn Ca-a-a-t!”’ 


CAT-801K (B/W; 8 seconds, including 4 seconds 
open end) Narrator introduces Walt Disney’s most 
hilarious comedy, over fast moving visual. 


CAT-602K (B/W only; 60 seconds, including 5 
seconds open end) Explosive comedy action high- 
lights this spot. This time the narrator shouts, 
‘Watch out!’’ as Dean Jones, Hayley Mills, Neville 
Brand and D.C. start brawling. The scene shifts 
quickly into pie throwing shots and other gooey 
doings at the drive-in theatre. Then the camera 
goes off-beat, with stop action and spinning frames 
adding to the pace. The wind-up shows more quick 
takes of comedy scenes. 


CAT-202K (B/W; 20 seconds, including 5 seconds 
open end) A fun-filled, star-filled spot, suitable for 
any television audience. 


CAT-603K (B/W only; 60 seconds, including 5 
seconds open end) Louis Prima sings the title song 
and D.C. acts it out, with the help of the cast of 
“That Darn Cat.’’ Scenes include: D.C. tripping 
Frank Gorshin down steps, Tom Lowell bounding 
into pool, etc. Then narrator takes over and con- 
tinues to tell the story and introduce the stars. 
Prima returns with the title song as the spot con- 
cludes with slapstick gag shots. 


CAT-203K (B/W; 20 seconds, including 5 seconds 
open end) This spot is alive with special visual 
effects and special audio effects. A real talk stim- 
ulator. 


TELEVISION SLIDE AND TELOP 


ORDER FROM: Buena Vista Distribution Co., Inc. 
Attn: Specialty Dept. 
477 Madison Ave. 
New York, N.Y. 10022 


SLIDE: 2x2-inch metal- 
encased slide suitable 
for overlay of date and 
theatre. Availableincolor. 


TELOP: 4x5-inch telop 
suitable for overlay of 
date and theatre. Avail- 
able in black-and-white 
only. 


©1965 Walt Disney Productions. The material in this book is intended for use by exhibitors in the direct advertising, publicizing and exploi- 
tation of Walt Disney’s ‘‘THAT DARN CAT.” Permission is hereby granted to newspapers, magazines and other periodicals to reproduce the 
material in this press book for news or editorial use. The permission to reproduce art work herein contained is granted upon the express 
condition that proper copyright notice be affixed. No other uses of the material contained herein may be made without prior written 
authority from the copyright proprietor. 


FREE RADIO TRANSCRIPTION 


Gag lines, star names, special audio effects, a lively 
title song and the exciting claim, ‘‘Walt Disney’s most 
hilarious comedy” are all combined in this upbeat 
radio campaign. 

e All commercials are on a single 12-inch disc. There 


are four 60-second, five 30-second, four 20-second 
and one 10-second spot. 

All but the 10-second commercial include 5-sec- 
ond open ends for live announcement of theatre 
and date. 


Order your radio transcription FREE from: 
BUENA VISTA DISTRIBUTION CO., INC. 

Attn. Specialty Dept. 

477 Madison Avenue 

New York, N.Y. 10022 


RADIO IS A KEY PROMOTIONAL MEDIUM FOR ‘THAT DARN CAT’ 


See Page 25 for one of many exciting ways to put radio to good promotional use! 
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FREE RECORDED INTERVIEWS 


Dick Strout, nationally famous interviewer of Hollywood stars, has 
recorded a six-minute ‘‘Darn Cat’’ interview with Walt Disney, Hayley 
Mills, Dean Jones, Dorothy Provine, Roddy McDowall and writers 
Mildred and Gordon Gordon. This interview will be heard over 830 
radio stations throughout the nation, giving the motion picture a 
listening audience of many millions nationally, and many thousands 


in any given area. 


MR. SHOWMAN! This same interview, in abbreviated form, is avail- 
able to you, FREE, in a Strout-hosted and an open end version on a 
12-inch disc. On the flip side are four separate and individual open 
end interviews with each of the stars of ‘‘That Darn Cat.’’ Check 
your local radio stations. If they are not scheduled to run the ‘‘Holly- 
wood Profiles’’ interview of the ‘‘Darn Cat’’ stars, supply them with 
the Strout-open end recording. Order your free copy from: 


BUENA VISTA DISTRIBUTION CO., INC. 
Attn. Specialty Dept. 
477 Madison Avenue 
New York, N.Y. 10022 


THE BUDDY GRECO RECORDING OF THE TITLE SONG OF ‘THAT 


\\ DARN CAT’ HAS BEEN PREPARED WITH A SPECIAL LEAD-IN FOR 


THEATRE USE. AVAILABLE FREE! SEE P. 29 FOR DETAILS. _ 


FREE TV ENTERTAINMENT FILM CLIPS 


IN 16MM BLACK-AND-WHITE, AVAILABLE FREE FROM YOUR NEAREST BUENA VISTA REPRESENTATIVE. 
These clips are intended for use, free of charge, by local TV stations as part of their regular entertainment programming. 


CAT-CLIP #1 — Running time: 3 minutes, 32 seconds. This clip begins 
with suspense, shifts into fast action and winds up with slapstick comedy. 
It opens in the hide-out of the bank robber-kidnappers, with the hostage 
scratching out her signal for help on the back of a wristwatch and slipping 
it onto the neck of D.C., the cat. Hayley Mills interprets the message 
correctly and calls in the F.B.!. Agent Dean Jones is instructed to ‘‘tail 
the cat,’’ and he does, with the help of a squad of other F.B.I. men, 
electronic equipment, and some volunteer assistance from Hayley 
(dressed as Mata Hari) and Tom Lowell (who catapults to watery disaster). 
The chase leads to a drive-in theatre, and that’s where the real fun begins. 
The manager, the attendant, Dean Jones and D.C. cause mayhem on the 
drive-in screen and bedlam among the cars, while ice cream and malted 
milks splatter unsuspecting faces at every hilarious turn. 


CAT-CLIP #2 — Running time: 3 minutes, 21 seconds. A good cops-and- 
robbers beginning with plenty of suspense, building up to a belly laugh 
climax. The clip opens with Hayley Mills explaining the use of electronic 
tracking equipment to Dorothy Provine. It works like this: A miniature 
microphone is built into a collar which D.C., the cat, wears around his 
neck. F.B.l. agent Dean Jones remains at headquarters (Dorothy Pro- 
vine’s bedroom) and tracks D.C. with a monitoring device. At the same 
time he quarterbacks a crew of F.B.]. men with a hand mike. guiding 
them up and down streets and alleys, hot on the trail of D.C., who is 
expected to lead them to the hide-out of two kidnappers. But D.C. proves 
to be elusive, and he has the G-men going in circles. Finally, they trail 
him to the second story of a wood frame house. At a radio signal from 
Agent Jones they crash into the building, and find themselves face to 
face with Jones, Hayley and Dorothy. 
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CATS ARE SMALLER THAN COPS 


AND THEREBY HANGS FUNNY TALE 


Cats are smaller and faster 
than cops, and thereby hangs 
the thread of one of the fun- 
niest tales ever captured on 
film. Not since the days of 
Mack Sennett’s mixed-up Key- 
stone Kops have law enforcers 
been given such a rough time 
as in Walt Disney’s hilarious 
suspense-comedy, “That Darn 
Cat.” 

In the story, a slippery Siamese 
named D.C. — short for Darn Cat 
— becomes the only clue to a bank 
robbery when a kidnapped lady 
teller slips her wrist watch around 
his neck. Since the cat can’t tell 
the cops where he’s been, the only 
alternative is to follow him and 
hope he returns to the criminals’ 
lair, 

This proves to be a mite more 
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difficult than one would imagine, 
since D.C.’s nightly escapades cover 
a lot of ground. As the federal 
security agents assigned to the 
case soon discover, D.C. is a gre- 
garious sort whose evening’s en- 
tertainment might include: 

Raiding garbage cans up and 
down alleys; Making short work of 
a neighbor’s roast duck; Courting 
several lady cats; Cadging handouts 
at a local drive-in theatre; Haras- 
sing a number of not-so-bright 
dogs; furtively disappearing under 
fences, 

In color by Technicolor, “That 
Darn Cat” stars Hayley Mills, Dean 
Jones, Dorothy Provine and Roddy 
McDowall. Based on Mildred and 
Gordon Gordon’s best-seller, “Un- 
dercover Cat,” the script was writ- 
ten by the Gordons and Bill Walsh. 
Robert Stevenson directed. Bill 
Walsh and Ron Miller co-produced 
with Walt Disney. Buena Vista 
releases, 


SURPRISE! And what a surprise, as F.B.1. agent Dean Jones is caught unawares by his 
own men in Walt Disney's suspense-comedy, ‘‘That Darn Cat."’ Jones is flanked by 
blond lovelies Hayley Mills (left) and Dorothy Provine. The Technicolor feature is based 


on the best-seller, “‘Undercover Cat.” 
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PRODUCER AND CAST — The hilarious suspense-comedy ‘‘That Darn Cat’ produces laughs even off the set, as evidenced by the 
relaxed scene above. From left, stars Dean Jones, Dorothy Provine, Roddy McDowall and Hayley Mills, and producer Walt Disney. 
The Technicolor production is based on Mildred and Gordon Gordon's best-seller, ‘Undercover Cat."’ The script was written by the 
Gordons and Bill Walsh. Robert Stevenson directed. Bill Walsh and Ron Miller co-produced with Walt Disney. Buena Vista releases. 


Star Studded ‘That Darn Cat’ Is 
Walt Disney’s Funniest Comedy 


Walt Disney has had some funny pictures in the past, but his latest comedy feature, “That Darn Cat,” 
is the funniest of them all. With stars like Hayley Mills, Dean Jones, Dorothy Provine and Roddy McDowall 
providing a large share of the laughs, the picture is a panic from beginning to end. 

In the story, a slippery Siamese named D.C. — short for Darn Cat — picks up the only clue to a bank 
robbery when a kidnapped lady teller slips her wrist watch around his neck. Since D.C. can’t tell the F.B.I. 
where he’s been, they have to follow him and hope he returns to the criminals’ lair. 

This proves a mite more difficult than one would imagine, since cats are smaller and faster than cops, 
and since this particular feline is a gregarious sort whose evening rounds include raiding kitchens and garbage 


cans up and down alleys, swiping 
a neighbor’s roast duck, cadging 
handouts at a local drive-in theatre, 
harassing a number of not-so-bright 
dogs, and disappearing under 
fences. Not since the days of Ches- 
ter Conklin and the Keystone Kops 
have law enforcers been given such 
a run around. It’s a side-splitting 
belly laugh every time the cat lifts 
a paw. 

The Technicolor picture was di- 
rected by a Disney veteran, Robert 
Stevenson. Bill Walsh and Ron Mil- 
ler co-produced with Walt Disney. 
The screenplay by Walsh and Mil- 
dred and Gordon Gordon was based 
on the Gordons’ best-seller, “Un- 
dercover Cat.” Edward Colman was 
director of cinematography. 


THE CAST 


Hayley Mills, the internationally 
famed, effervescent English star 
whom Walt Disney introduced to 
an appreciative American public 
half a dozen years ago and who has 
made five movies for him since, 
proves herself one of the world’s 
top comediennes in this, her sixth 
Disney feature. Hayley plays Patti 
Randall, a captivating young lady 
who belongs to a family that owns 
the title cat. More than anyone else 
in the side-splitting tale, she is 
determined to solve a complex kid- 
napping plot, with or without the 
help of the law. The cat being hers, 
Hayley is in on nearly every hilari- 
ous, cliff-hanging scene, and she 
was never better. 

Hayley’s previous pictures for 
Walt have been “The Moon-Spin- 
ners,” “Summer Magic,” “In Search 
of the Castaways,” “The Parent 
Trap” and “Pollyanna.” Her non- 
Disney pictures are “Tiger Bay,” 
“Whistle Down the Wind,” “The 
Chalk Garden,” “The Truth About 
Spring,” “Bats with Baby Faces” 
and “Mother Superior.” 

Dean Jones, as an FBI type whose 
allergy to cats in the story proves 
no deterrent to his being assigned 
to track the darn cat in the picture, 
is with this role as assured of top 
stardom as any young actor could 
be. At least, that was Disney’s 
opinion when he looked at the 
dailies and signed him up for three 
more features, including “The Ugly 
Dachshund” with Suzanne Plesh- 
ette, and “Monkeys Go Home!?’ 
with Maurice Chevalier. 

Until “Darn Cat,” Dean was 
probably best known for his title 
role in the “Ensign O’Toole’ TV 
series, He has other very good mo- 
tion picture credits, including “Un- 
der the Yum Yum Tree,” in which 
he recreated his Broadway role, 
plus “The New Interns,” “Two on 
a Guillotine” and “Never So Few.” 
Besides his budding career in Dis- 
ney pictures, Dean will star in an 
NBC television series, “My Fifteen 
Blocks,” next season. 

Dorothy Provine, the exuberant, 
blonde bombshell who rose to fame 
as the happy flapper in television’s 
“Roaring 20’s” series, then consoli- 
dated her position as a top motion 
picture actress with some of the 
choicest femme roles in recent his- 
tory, plays Hayley Mills’ older sis- 
ter in the picture. The two pretty 
blondes are not only an eyeful of 


feminine pulchritude, but team up 
in some of the most hilarious scenes 
in the picture, with Dorothy doing 
her best to balk a fast-moving FBI 
investigation that threatens to in- 
volve her private life. 

Roddy McDowall’s enormous tal- 
ent and versatility do as much to 
make “Darn Cat” the funniest in 
Disney history as anything in the 
picture. Roddy plays a proper, suc- 
cessful young executive who tries 
his best to woo and win Dorothy 
Provine. But a long and arduous life 
with his dear mother has somewhat 
warped his perspective. 

The former child star has, in 
the past few years, emerged as 
one of the brightest talents in the 
entertainment world, and, too, as 
a topflight magazine photographer. 
Disney thought so much of Roddy’s 
comic ability that he whisked him 
off this picture and into the title 
role of his big-budget gold-rush 
comedy, “Bullwhip Griffin,” with 
Suzanne Pleshette and Karl Mal- 
den. 

Neville Brand, probably the best- 
known and most devastating on- 
screen “heavy” since Laird Cregar, 
is just as tough and rugged in real 
life as he is in his many screen and 
television portrayals. 

A former steel worker and infan- 
try sergeant who won everything 
but the Congressional Medal of 
Honor fighting from Omaha Beach 
to Berlin in World War II, Brand 
plays a desperate criminal who 
would just as soon rub out a lady 
bank teller as not in the otherwise 
hilarious feature. 

While Elsa Lanchester has long 
been recognized as one of the Eng- 
lish-speaking world’s most versatile 
and talented actresses, comedy is 
what she likes best and does better 
than anything else. 

As a snoopy gossip whose nose is 
put out of joint when she sticks it 
into the business of her neighbors 
in the picture, the affable stage and 
screen personality is at her funni- 
est. “Darn Cat” is Miss Lanches- 
ter’s second feature for Disney. She 
played an English nanny in “Mary 
Poppins.” 

William Demarest, the kind of 
comedian who never cracks a smile 
himself but sends audiences into 
hysterics with his double takes, 
stands helpfully aside again to let 
hilarious events unfold in the pic- 
ture. This time he turns his talents 
— and fate — on his nosy wife, 
Miss Lanchester, by calling the cops 
and having her picked up as a peep- 
ing tom supposedly dressed as a 
woman. 

Demarest has been around tor- 
menting people with uncontrollable 
laughter for 60 years. His screen 
credits are endless, They include a 
pair of side-splitting comedies for 
Disney, “The Absent Minded Pro- 
fessor” and “Son of Flubber.” 


Frank Gorshin, the man with a 
thousand faces, came to Hollywood 
five short years ago with nothing 
but his thousand faces. Since then 
he won himself a reputation as one 
of the most versatile and talented 
actor-entertainers in the business, 
and a co-starring role as a ruthless, 


dim-witted bank robber in “Darn 
Cat.” 

Not many actors have made the 
switch from musicals to straight 
dramatic roles as successfully as 
Richard Eastham, who plays an 
FBI bureau head whose responsi- 
bility it is to track the cat in the 
picture. 

The tall, powerfully-built . per- 
former is better known for his many 
non-singing roles in motion pic- 
tures and television than as the 
baritone who replaced Ezio Pinza 
in “South Pacific” and played op- 
posite Ethel Merman in “Call Me 
Madam.” 

Grayson Hall, the actress with 
the Broadway diction who made 
such an impression on the movie- 
going public with her Miss Fel- 
lowes in “Night of the Iguana,” 
does an about-face in this, her first 
picture for Disney. Again though, 
she is out of picture character. In 
an otherwise uproariously funny 
feature, she appears as the one 
person in deep trouble — a bank 
teller kidnapped by a couple of 
hoodlums, 

Ed Wynn has become Walt’s good 
luck charm, as well as the provider 
of a good many laughs, in many 
Disney pictures. The old Fire Chief 
hasn’t exactly discovered the foun- 
tain of youth, but he does have the 
answer to keeping a rosy outlook 
on life as long as it lasts. Ed’s role 
of a bewildered jeweler who is be- 
guiled by Hayley Mills in the pic- 
ture is one of his funniest. 

If ever a young actor had a bril- 
liant future, it is Tom Lowell, a 
youngster who does such a bang-up 
job of falling in love with Hayley 
in “Darn Cat” that Walt Disney put 
him under an exclusive seven-year 
contract and signed him to star with 
Walter Brennan in “The Gnomo- 
bile.” The handsome, clean-cut 
young actor has a knack for mak- 
ing funny situations funnier. 

Richard Deacon, best known to 
TV audiences as the bald, bespec- 
tacled and pompous television pro- 
ducer who plays straight man to 
the stars of the “Dick Van Dyke 
Show,” comes into his own as a 
comic in “Darn Cat.” “Deke,” as 
the Van Dyke-ites call him, comes 
off horribly hilarious as a malt- 
spilling, popcorn-sniffing, pie-jug- 
gling operator of an F.B.I. infested 
drive-in theatre. 

Syn Cat, a handsome, brown- 
haired, slightly cross-eyed, talented, 
temperamental, scene-stealing, seal- 
point Siamese that plays the title 
role, is a slick kit contender for 
the coveted Patsy Award for Best 
Animal Actor for 1965. The nine- 
pound package of cinematic dyna- 
mite earlier displayed his talent for 
scene larceny in Disney’s “The In- 
credible Journey,” wherein he led a 
couple of hammy dogs across 250 
miles of Canadian wilderness. 

Other featured players who add 
greatly to the funny business are 
Iris Adrian, as a hard-headed, buck 
hungry landlady; and Don Dorrell, 
Gene Blakely, Liam Sullivan and 
Karl Held as a quartet of F.B.I. 
men who find it a mite difficult to 
Bese) the paw prints of the elusive 
cat. 


HAYLEY MILLS PROVES A TOP 
COMEDIENNE IN “DARN CAT’ 


Hayley Mills, the interna- 
tionally - known 19 - year - old 
star whom Walt Disney intro- 
duced to an _ appreciative 
American public half a dozen 
years ago and who has made 
five movies for him since, 
proves herself one of the 
world’s top comediennes in her 
sixth, “That Darn Cat.” 


The two-hour feature is the hilar- 
ous film version of “Undercover 
Cat,” a best-selling novel by the 
husband-wife team of Mildred and 
Gordon Gordon. Hayley plays Patti 
Randall, a glowing young lady who 
belongs to a family that owns the 
title cat. More than anyone else in 
the side-splitting tale, she helps 
solve a complex kidnapping plot 
that an ornery feline has keyed 
the cops to. 


The cat — played by Syn Cat of 
“Incredible Journey” fame — is a 
tricky, experienced Siamese of con- 
siderable proportions and intestinal 
fortitude that operates under the 
monicker, “D.C.” in the story. The 
initials stand for “Darn Cat,” or 
anything even less complimentary 
the Randalls can think of. 


D.C. is an independent critter 
with quick claws and a short fuse 
who is given, unfortunately, to 
drawing the ire of neighbors with 
his raids on local larders. He thus 
happens onto the hideout of two 
bank-robbing kidnappers whose vic- 
tim manages to pin a clue on him 
during his short visit. Hayley 
grasps the clue back at the Randall 
house, convinces the Federal Se- 
curity Agency of her theories, and 
sets the gendarmes on D.C.’s tail 
in the fleeting hope he will lead 
them to the crooks. Hayley is in 
on nearly every hilarious, cliff- 
hanging scene. 


Her previous pictures for Walt 
have been “The Moon-Spinners,” 
“Summer Magic,” “In Search of the 
Castaways,” “The Parent Trap” 
and “Pollyanna.” All but ‘Polly- 
anna” have been made under a 
long-term nonexclusive- contract. 
Hayley’s first picture, “Tiger Bay,” 
and her fifth, “Whistle Down the 
Wind,” were for British companies. 
Two recent non-Disney pictures 
have been “The Chalk Garden” and 
“The Truth About Spring.” 


Hayley <is probably the most 
awarded and renowned teen-age girl 
in the world, the brilliant daughter 
of England’s foremost family of 
actors, whose father is John Mills, 
one of Britain’s busiest and most 
popular stars, and whose mother is 
Mary Hayley Bell, renowned play- 
wright and authoress. Hayley has 
an older sister, Juliet, who is rapid- 
ly becoming internationally known 
for her stage, motion picture and 
television roles, and a younger 
brother, Jonathan, who remains an 
English schoolboy, although film 
tests at the Disney Studio have 
indicated abilities as an actor pos- 
sibly rivaling those of Hayley’s. 


Hayley’s awards include a special 
Oscar; a Berlin Festival Silver 
Bear; a Variety Club of Great 
Britain prize and numerous other 
awards as top actress of the year; 
a British film Academy Award; the 
Motion Picture Exhibitor Award as 
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Number One Star of Tomorrow 
following a poll among U.S. and 
Canadian exhibitors, and a Holly- 
wood Press Association Golden 
Globe. 


The pert and pretty Miss Mills 
understands the rapid change tak- 
ing place in her appearance and 
her career. “I hope people will just 
accept me as I go along,” she says. 
“It is not really too much of a 
jump. Where I am terribly lucky is 
that I shall play my own age in 
each film I make.” 


She turned 19 on April 18. 


Hayley’s rise to screen stardom 
has been meteoric, Yet it all came 
about by chance. 


“It was one of those accidents 
that can only happen in this amaz- 
ing business,” explains Mary. “Of 
course the surroundings in which 
Hayley and Juliet were brought up 
have helped them. How could any 
children who have stars like Lau- 
rence Olivier and Vivien Leigh and 
other famous stage names as 
friends of the family fail to ignore 
their influence.” 


Six years ago John Mills was 
approached by director J. Lee 
Thompson to play the part of a 
plainclothes policeman in “Tiger 
Bay.” On a summer week end 
Thompson visited the Mills on the 
big 500-acre farm they owned then 
and, during the course of discus- 
sions over the script, Thompson 
contessed he was having a difficult 
task finding the right 12-year-old 
boy to play a youth who befriends 
a murderer in the film story. Sud- 
denly a glint came into Thompson’s 
eye as he watched Hayley playing 
in the garden, hamming it up and 
imitating some well-known soap 
commercials which were appearing 
regularly on British television. 


“Why don’t I change the role to 
a girl,” he suggested to John. “Then 
I think we may have an answer to 
the problem.” 


“The first day of shooting was 
one of the most stimulating experi- 
ences of my life,” Thompson de- 
clares. “Even after those few 
scenes I realized I had a great find 
in young Hayley.” 

When the national newspaper 
criticisms broke in London, they all, 
without exception, acclaimed a new 
star. 
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“WHAT GOES ON in that silly blond head of yours?'’ asks Dorothy Provine of Hayley 
Mills in Walt Disney's suspense-comedy, “That Darn Cat.'’ The Technicolor feature, 
about a Siamese cat that helps solve a crime, also stars Dean Jones and Roddy McDowall. 


WALT DISNEY CREATES 
ANOTHER FURRY STAR 
IN ‘THAT DARN CAT’ 


Walt Disney, a past master 
at bringing out the best in 
animals, elevates a Siamese 
cat to screen stardom in his 
hilarious suspense - comedy, 
“That Darn Cat.” 

Following in the paw prints 
of such notable feline stars — 
both cartoon and live — as 
Figaro, Lucifer, the Chesire 
Cat and Thomasina, Syn Cat 
is a fascinating character who 
won the right to star with 
Hayley Mills, Dean Jones, Do- 
rothy Provine and Roddy Mc- 
Dowall in the wildly funny 
feature on the strength of his 
incredible performance in Dis- 
ney’s “The Incredible Jour- 
ney.” 

In his latest picture, Syn 
runs circles around his human 
counterparts when, as the only 
possible clue to a kidnapping, 
he leads a cordon of Federal 
Security agents on a hilarious 
wild cat chase. 

Running circles around hu- 
mans isn’t anything new for 
Syn, nor for any feline, ac- 
cording to the history books. 
About 4,000 years ago cats 
had gullible Egyptians con- 
vinced they were gods. While 
most of this particular breed 
consented to catch a mouse 
now and then, some of them 
were pampered by servants 
and given funerals as elabo- 
rate as pharoahs. 

Many of these precious fe- 
lines were catnapped by the 
Phoenician merchants who 
sailed their great cargo ships 
up and down the Mediterran- 
ean. They soon spread through- 
out the world, and the cat was 
on his way to becoming the 
most common and important 
of man’s domestic animals. 

One of the significant chap- 
ters in cat history began dur- 
ing the middle ages, when 
man’s very existence was 
threatened by a treacherous 
and deadly enemy — the rat! 

These vicious characters 
swarmed the cities devouring 
vast food supplies and spread- 
ing the black death — Bubonic 
Plague. Brother cat came to 
the rescue and wiped out rats 
by hundreds of thousands. 

But the cat was not always so 
appreciated by man. During the 
dark age of witchburning, cats were 
thought to be evil spirits, and were 
themselves nearly eliminated from 
the face of the earth. 

Fortunately, man again saw the 
light, and the cat prospered. There 
are now around 30 million felines 
in the United States alone, most of 


them running circles around their 
human owners. 


WALT DISNEY GIVES 
A YULE GIFT OF FUN 
IN ‘THAT DARN CAT’ 


For Christmas, the cheeriest time 
of the year, Walt Disney has a 
cheery gift in store: his fabulously 
funny feature motion picture, “That 
Darn Cat,” starring Hayley Mills, 
Dean Jones, Dorothy Provine and 
Roddy McDowall. 

The hilarious story is about a 
night-foraging feline that mooches 
a handout from a pair of crooks 
and becomes the only clue to a kid- 
napping. Good old St. Nick himself 
will get a kick out of the pie-in- 
the-face chase that the slippery 
little Siamese named D.C. — short 
for Darn Cat — leads Federal 
agents on in the picture. 

Disney, who puts out fine family 
fare all year long, always saves 
something special for the young- 
at-heart at Christmastime. Last 
year it was the unforgettable “Mary 
Poppins” that captured the fancy 
of the film-going public with its 
happy story and toe-tapping tunes. 

The year before the wonderful, 
whimsical cartoon feature, “The 
Sword in the Stone,” was Walt’s 
yuletide offering, and in 1962 it 
was the memorable musical, “Babes 
in Toyland.” 

Before that, Walt gift-wrapped 
hits like “20,000 Leagues Under 
the Sea,” “Old Yeller,” “Swiss Fam- 
ily Robinson,” “The Littlest Out- 
law,” “Tonka” and “Third Man on 
the Mountain” for the holiday. 


Dean Jones Has Fun Finding 
A Feline in ‘That Darn Cat’ 


Dean Jones has more fun 
than perhaps a hard-working 
actor should playing cat track- 
er in Walt Disney’s hilarious 
feature, “That Darn Cat,” 
which also stars Hayley Mills, 
Dorothy Provine and Roddy 
McDowall. 


The darn cat, portrayed by 
a Siamese called Syn Cat, is 
by accident privy to the where- 
abouts of a couple of bank 
robbers in the story, who have 
a woman bank teller in tow 
as hostage and kidnap victim. 
It is Jones’ job, as a Federal 
Security agent, to get the or- 
nery feline to give up his 
secret. 


This proves no mean task, 
even in the acting of it. For 
cats traditionally and in fact 
have not the dog’s love of man 
to help matters out. But Dean 
comes off looking slick, funny 
and very much on the ball as 
actor and sleuth. 


His performance is good enough 
to have led Disney into both put- 
ting him under option and signing 
him to another picture, “The Ugly 
Dachshund,” which immediately fol- 
lowed “Darn Cat” onto the floors 
of the Disney sound stages. 


Until this time Dean was prob- 
ably best known for his television 
title role in the “Ensign O’Toole” 
series. He has other very good mo- 
tion picture assignments to his 
credit, like “Under the Yum, Yum 
Tree,” in which he recreated his 
Broadway role, “The New Interns,” 
“Two on a Guillotine,” and “Never 
So Few.” 


Dean is a native of Decatur, Ala- 
bama, the only child of Andrew 
and Nolia Jones. His father was a 
railroad man, so the family lived 
in many places, including Washing- 
ton, D.C., Nashville, New Orleans 
and Clinton, Tennessee. As a boy, 
Dean spent a great deal of time 
fishing and boating along the Ten- 
nessee River, but he also sang, ac- 
companied on the guitar by his 
father. 


“T’ve been singing ever since I 
can remember,” he recalls. “My 
parents provided voice lessons for 
me. But I really learned to sing 
in New Orleans.” 


The restless youth left home at 
15, determined to become a singer. 
But he soon found himself loading 
coal, cutting timber, picking cotton 
or washing dishes. Finally he did 
land a job as a singer in a French 
Quarter night club, for three dol- 
lars a night and all he could eat. 


The club closed in four months, 
and Dean returned home in Decatur 
to finish high school. He went on 
to Ashburn College in Kentucky, 
where he majored in voice for a 
year. Then he joined the Navy and 
was shipped to San Diego, where 
he was assigned as an airman in 
an outfit operating target drones 
for fleet gunnery practice. 
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In his spare time he helped with 
entertainment programs at the base 
and eventually was transferred to 
Special Services where he produced 
and starred in a local Navy tele- 
vision program, “Liberty Call.” To 
supplement his income, Dean re- 
turned to dishwashing in a San 
Diego restaurant. He made friends 
with the cocktail lounge organist, 
who used to let him shed his apron 
and sing a few songs. Soon he was 
singing for $10 a night and a steak 
dinner. 


It was during this period that he 
met Mae Entwisle, a lucky gal who 
had just been named Miss San 
Diego. They rode together on the 
San Diego float in Pasadena’s fam- 
ous Rose Parade, and a few hours 
later were married, They have two 
daughters now, Carol, born March 
5, 1955, and Deanna, born April 27, 
1957. 


When he got out of the Navy 
Dean got a job at Knott’s Berry 
Farm, appearing in a melodrama, 
“The Streets of New York,” where 
he was spotted by song writer Ver- 
non Duke, who was planning a new 
musical with Frank Loesser. That 
show never materialized, but Dean 
met musical producer Arthur Freed 
and, following a screen test, was 
signed by M.G.M. 


He left Hollywood in 1959, to 
star on Broadway with Jane Fonda 
in “There Was a Little Girl,” re- 
turned to Hollywood for some tele- 
vision roles, then went back to New 
York to star in “Under the Yum 
Yum Tree.” 


When the play closed in 1961 
Dean found himself once again in 
Hollywood, discussing “Ensign 
O’Toole” with Four Star officials 
and William J. Lederer, upon whose 
book, “Ensign O’Toole and Me,” 
the series was based. 


Dean is an actor who doesn’t 
make the Hollywood night-life 
rounds. He and his family live in 
a new home far from the haunts of 
many more flamboyant performers. 


A handsome, green-eyed six foot- 
er, Dean loves sports, with particu- 
lar emphasis on fishing, water ski- 
ing, flying and bicycle rides. He 
plays tennis and enjoys tinkering 
with old cars, which he fixes and 
then sells as a profitable hobby. 


IMPASSE — That awkward moment when boy and girl say good night in the doorway 
is faced by Dorothy Provine and Roddy McDowall in Walt Disney's suspense-comedy, 
“That Darn Cat.” Hayley Mills and Dean Jones also share top billing in the star-studded 


cast of this Technicolor feature. 


Discs < 


Mat DC 2D 


€)1965 Walt Disney Product: 


BLACKENED BUT UNBOWED, F.B.I. agent Dean Jones succeeds in getting the paw prints 
of D.C., the secret Siamese agent in Walt Disney's ‘That Darn Cat."’ Hayley Mills is 
amused by the mysterious ways of crime detection in this hilarious scene, one of many 


‘in the Technicolor feature. 


Dorothy Provine Plays Hayley Mills’ 
Older Sister in Hilarious ‘Darn Cat’ 


Dorothy Provine, the exuberant 
young lady who rose to fame in 
television’s happy series, “The 
Roaring 20’s,” then consolidated her 
position as a top motion picture 
actress with some of the choicest 
femme roles in recent history, plays 
Hayley Mills’ older sister in Walt 
Disney’s hilarious feature, “That 
Darn Cat.” 


The Disney picture not only stars 
Dorothy, Hayley, Dean Jones and 
Roddy McDowall, but an ornery cat 
that seems to know the where- 
abouts of a pair of kidnappers and 
their luckless lady hostage. The 
feline is the fond possession of the 
two girls, with Hayley fostering 
and Dorothy trying to balk a fast- 
moving Federal Security Agency 
investigation of a sometimes pretty 
private situation. 


Miss Provine’s most recent pre- 
vious film successes have been “It’s 
a Mad, Mad, Mad, Mad World,” 
and “Good Neighbor Sam.” She 
moved over to the Disney lot in 
Burbank following a long produc- 
tion bit for “The Great Race.” 


In Hollywood, where type-cast 
blondes, sexpots and glamour girls 
are the rule, Dorothy is the pretty, 
but proverbial, exception. While it 
is true that Dorothy is blonde and 
glamorous, anyone who tries to fit 
her into one of filmland’s banal 
niches will flunk his aptitude test. 


Though her Hollywood debut fol- 
lowed the familiar script — dis- 
covery by a talent scout — she 
didn’t know she was discovered. 


“I arrived in Hollywood for a 
vacation, hoping, naturally, to get 
some kind of a break in show busi- 
ness,” Dorothy recalls. “I knew my 
chances were infinitesimal and I 
was realistic about them. But in a 
couple of days, through college 
friends and others, I was fortunate 
enough to get an agent. 


“Then I got a test at Warner 
Brothers, where I learned that I 
had been seen in a production at 
the University of Washington. No 
one ever had told me about it 
before.” 


She signed up with Warner 
Brothers and was promptly put in 
a film which, with her customary 
frankness, she says, “shall remain 
nameless, it was so bad.” 


Under contract to that studio for 
four and a half years, Dorothy 
made a name for herself in “The 
Alaskan,” and “The Roaring 20’s,” 
a TV series about the raucous de- 
cade following World War I. She 
achieved great popularity both in 
the United States and in England, 
and thoroughly enjoyed the series 
because she has an affinity for that 
epoch as a hobby. She collects 
“roaring twenties” memorabilia. 


Among Dorothy’s show-biz ac- 
complishments are starring roles 
not only in movies and on TV, but 
in night clubs and on records. She 
has guested on a multiplicity of 
television shows, among them a 
spectacular with Frank Sinatra and 
Dean Martin, several Perry Como 
shows and the Garry Moore Show. 


She has made three big-selling 
record albums, “The Roaring Twen- 
ties,” “Vamp of the Roaring Twen- 


ties” and “Oh, You Kid.” Dorothy, 
who taught herself to sing and 
dance, also has starred on the nite 
club circuit, including an engage- 
ment at the Riviera Hotel in Las 
Vegas, and the Palladium in Lon- 
don, where this slim blonde is very 
popular. Her records have been 
going in best-seller quantities in 
Britain. 


“I can’t really say exactly when 
1 knew I wanted to act,” she says, 
“but my first memories are of al- 
ways wanting to be an actress. I 
never told anyone about it because 
I was afraid they might say, ‘Who 
do you think you are?’ I never even 
committed myself to my parents.” 


Nevertheless, during her elemen- 
tary schooling at Sacred Heart 
School in San Francisco and later 
at Haller Lake School in Seattle, 
where the Provines had moved, 
Dorothy got good grades and bided 
her time. Then she played clarinet 
in the high school band and was 
the instigator of a movement for a 
school song leader. Dorothy got the 
job. 


She achieved her first dramatic 
triumph as “Blanche” in “A Street- 
car Named Desire,” on which she 
put her own individual stamp in a 
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spectacular way. It happened in the 
scene where “Stanley” angrily 
sweeps a table clean of dishes and 
tableware, 


“It was ludicrous,’ Dorothy re- 
called laughingly. “I was wearing 
a dress made of curtains to simu- 
late the filmy gowns of the Old 
South. We had a bottle of real beer 
as a prop, which was considered 
daring for a high school play. It 
got broken in the melee and when 
1 made a sweeping gesture, I cut 
an artery and blood spurted from 
my arm. 


“TI clutched my hand to my dress 
and went on playing the scene. But 
as soon as it ended, I fainted. They 
told me afterwards that when the 
audience saw the blood on my dress 
it gave me an ovation. Unfortunate- 
ly I missed that, my first big 
moment.” 


Bugged Cat Makes 
Monkeys of Robbers 
In Disney Comedy 


What with all of the newfangled 
crime-detection gadgets that the 
cops use these days, it’s getting 
so a fellow doesn’t have a chance 
at making a dishonest living. Take 
the case of a pair of bank robbers 
who almost make a clean getaway 
with $160,000 in Walt Disney’s 
suspense comedy, “That Darn Cat.” 


These two characters have the 
gendarmes convinced they have 
flown the coop with the loot. But 
actually they are hiding out not 
two blocks away from the scene 
of the crime. All they have to do 
is lie low until the heat is off. 


But then along comes Darn Cat. 
He has the temerity to pick up one 
of the thugs in a fish shop and 
follow him home for the hunk of 
salmon the man carries under his 
arm, hanging around inside the 
robber apartment long enough to 
make contact with a woman bank 
teller the boys have taken along 
as hostage. She slips her wrist 
watch around D.C.’s neck, the fed- 
eral agents hear about it, and the 
fuzz are out in droves looking for 
all three. 


So how does the Federal Bureau 
of Investigation get a cat to lead 
them to the hideout? Why they 
bug him with a combination trans- 
mitter and a listening device no 
bigger than a gnat. 


This cat is no ordinary cat, 
anyhow. His nightly rounds include 
everything from taking in a drive- 
in movie for the popcorn he can 
steal to making short work of a 
neighbor’s high-hanging roast duck. 
With the F.B.I., and such talented 
characters as Hayley Mills, Dean 
Jones, Dorothy Provine and Roddy 
McDowall trying to tail him, the 
slippery feline provides some of 
the biggest belly laughs ever 
dreamed up for the silver screen. 


In color by Technicolor, “That 
Darn Cat” stars Hayley Mills, Dean 
Jones, Dorothy Provine and Roddy 
McDowall. Based on Mildred and 
Gordon Gordon’s best-seller, “Un- 
dercover Cat,” the script was 
written by the Gordons and Bill 
Walsh. 


Four of Hollywood's 
Brightest Stars in 
‘That Darn Cat’ 


Four of the brightest and funni- 
est young stars in the Hollywood 
cavalcade head up the big cast 
Walt Disney has mustered for his 
hilarious feature, “That Darn Cat.” 


They are Hayley Mills, Dorothy 
Provine Dean Jones and Roddy 
McDowall, all widely known as 
masters of timing. Two of them, 
Hayley and Roddy, are former 
child stars with fantastic box office 
records behind them, and _ two, 
Dorothy and Dean, are compara- 
tive newcomers who have staged 
whirlwind ascents to the heights. 


Perhaps only the 19-year-old 
Miss Mills, most recent arrival 
from the ranks of youngsters, 
lacks solid background as a come- 
dienne, although much of her twin 
role in “The Parent Trap” caught 
her up in some very funny situa- 
tions between Maureen O’Hara and 
Brian Keith. 


Miss Provine, of course, hit the 
big time with her unforgettable 
performances on television in “The 
Roaring 20’s’” and went on with 
wonderfully light roles in pictures 
like “Good Neighbor Sam.” 


_ Jones’ knack for getting laughs 
has been well demonstrated, as in 
“Under the Yum Yum Tree,” but 
never more surely than in “Darn 
Cat,” while McDowall is, of the 
four, best known for his zany side. 
But even he feels “Darn Cat” is 
by far his funniest venture in 
movies. 


In color by Technicolor, “That 
Darn Cat” stars Miss Mills, Jones, 
Miss Provine and McDowall. Based 
on Mildred and Gordon Gordon’s 
best-seller, “Undercover Cat,” the 
script was written by the Gordons 
and Bill Walsh. Robert Stevenson 
directed. Bill Walsh and Ron Miller 
co-produced with Walt Disney. 
Buena Vista releases. 
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“THAT DARN CAT," exclaim the stars of the Walt Disney suspense-comedy of the 
same name. Here they find the elusive feline under a bed. The cat's-eye view shows 
Hayley Mills, Dean Jones and Dorothy Provine up front, supported by a contingent of 


confused F.B.i. agents. 


Enormous McDowall Talent Builds 
Laughter in Disney’s ‘Darn Cat’ 


Roddy McDowall’s enormous tal- 
ent and versatility do as much to 
make Walt Disney’s “That Darn 
Cat” the funniest in Disney history 
as anything in the picture, includ- 
ing a large and brilliant cast, and 
a superb Bill Walsh script. 


In the story Roddy is a proper, 
successful young certified public 
accountant who is trying to put 
Dorothy Provine down on the credit 
side of the ledger as his wife. But 
a long and arduous life with his 
dear mother has somewhat warped 
his perspective and when that darn 
cat steals a duck he has saved for 
mom’s dinner, McDowall goes com- 
pletely off his trolley and changes 
the course of history for himself. 


More than once during produc- 
tion he broke up cast and crew 
with his hilarious performance, 
and temporarily stopped principal 
photography. 


The former child star, of course, 
is not new to movies. But he has 
in the past few years emerged as 
one of the brightest talents in the 
entertainment world, and, too, as 
a topflight magazine photographer 
on the side. 


Born to Thomas and Winifred 
McDowall in London and educated 
at St. Joseph’s School there, Roddy 
made his film debut at the age of 
eight in “Murder in the Family.” 
During the next four years he ap- 
peared in many English motion 
pictures. His work so impressed 
Darryl F. Zanuck that he signed 
him to a long term 20th Century- 
Fox contract and brought him to 
the United States in 1941 for “Man 
Hunt.” This was followed by “How 
Green Was My Valley,” in which 
Roddy won the plaudits of both 
the critics and the public. 


Other films as a child actor were 
“Confirm or Deny,” “Son of Fury,” 
“On the Sunny Side of the Street,” 
“The Pied Piper,” “My Friend 
Flicka,” “Lassie, Come Home,” 
“The White Cliffs of Dover” and 
“Macbeth.” 


Interested in  behind-the-camera 
techniques, McDowall as a young 
man began to double as both actor 
and associate producer of films like 
“Rocky,” “Big Timer,” “Tuna Clip- 
per,” “Black Midnight,” “Killer 
Shark” and “Steel Fist.” 


To avoid type casting in Holly- 
wood, McDowall decided to head 
East to launch a new career on 
the stage. His first appearance was 
in “Young Woodley” in 1953 at 
the Westport (Connecticut) Play- 
house. As a result of his fine per- 
formance McDowall was signed for 
the New York City Center Theatre 
revival of George Bernard Shaw’s 
“Misalliance.” His role of the 
spoiled upstart was a_ radical 
change from the wistful characters 
he had been playing. 


A new career was created for 
him, then, in “No Time for Ser- 
geants,’ “A Handful of Fire,” 
“Compulsion,” “Escapade,” “Good 
as Gold” and “Look After Lulu.” 


McDowall was honored with an 
invitation to play Octavius in 
“Julius Caesar,” at the American 
Shakespearean Festival in Strat- 
ford, Connecticut, a role he was 
later to essay so brilliantly in the 


motion picture, “Cleopatra.” He 
also appeared as Ariel in “The 
Tempest,” a role he was also to 
repeat in the 1960 television pro- 
duction of this Shakespearean clas- 
sic by Hallmark Playhouse. 


Subsequent TV assignments in- 
cluded “Billy Budd,” “Suspicion,” 
“Matinee Theatre,” “Playhouse 90,” 
“Twilight Zone” and the presenta- 
tion of the life of Alexander Ham- 
ilton. McDowall won an Emmy as 
the best supporting actor of the 
year for his portrayal of Hamil- 
ton’s son. In 1963, he was nominat- 
ed as best actor for a performance 
on ABC’s “Arrest and Trial” series. 


Roddy returned to Hollywood in 
1960 to co-star with Leslie Caron 
in “The Subterraneans.” Though 
he continues to maintain his lavish 
apartment in New York, he has 
been dividing his time between mo- 
tion pictures and plays. On the 
stage he has starred in Jean An- 
nouilh’s “The Fighting Cock” and 
in the Lerner and Loewe musical, 
“Camelot.” In films he has starred 
in “Midnight Lace,” “The Longest 
Day,” “Shock Treatment,” and the 
aforementioned “Greatest Story 
Ever Told,” “That Darn Cat,” and 
“The Loved Ones.” 


It has been during the past seven 
years that he has built his repu- 
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tation as a highly creative profes- 
sional photographer, covering many 
of the stars of stage and screen 
for layouts in leading magazines 
throughout the United States and 
in Europe. 


His spacious bachelor apartment- 
studio on upper Central Park West 
is filled with books and an exten- 
sive record collection in addition 
to the many photographs he has 
taken of famous people. 


In color by Technicolor, “That 
Darn Cat” stars Hayley Mills, Dean 
Jones, Dorothy Provine and Mc- 
Dowall. Based on Mildred and Gor- 
don Gordon’s best-seller, “Under- 
cover Cat,” the script was written 
by the Gordons and Bill Walsh. 
Robert Stevenson directed. Bill 
Walsh and Ron Miller co-produced 
with Walt Disney. Buena Vista re- 
leases. 


| THE STORY | 


(NOT FOR PUBLICATION) 


Darn Cat is an eccentric feline 
of the Siamese variety that belongs 
to the Randall family, or specifi- 
cally, to Patti (HAYLEY MILLS) 
and Ingrid Randall (DOROTHY 
PROVINE). Darn Cat — called 
D.C. for short — is guided by his 
temper and his appetite. The latter 
leads him into the hideout of two 
bankrobber-kidnappers, Iggy 
(FRANK GORSHIN) and Dan 
(NEVILLE BRAND). Miss Miller 
(GRAYSON HALL), a bank teller 
who is being held as a hostage, 
scratches part of the word “help” 
on the back of her wrist-watch and 
slips it around D.C.’s neck, in a des- 
perate attempt to summon aid. 


Meanwhile, back at the Randall 
house, the two sisters arrive with 
their dates, Patti with the ever- 
hungry, surfboard-happy Canoe 
(TOM LOWELL), and Ingrid with 
her fussy, well-dressed accountant 
friend, Gregory Benson (RODDY 
McDOWALL). Gregory invites In- 
grid to a duck dinner, the main 
course of which is a fowl he has 
brought back with him from a 
hunting trip. This little plan is 
ruined when scavenging D.C. shows 
up with the pilfered duck in his 
mouth. His appearance leads to a 
wild chase that leaves Gregory 
soaked and angry and Ingrid tem- 
porarily without a suitor. 


But the incident provides the 
imaginative Patti with a clue (the 
watch) to the big bank robbery, 
and despite her sister’s warnings, 
she inveigles the local office of the 
F.B.I. into following up her hunch. 


Zeke Kelso (DEAN JONES), the 
F.B.I. man assigned to the investi- 
gation, is up against one of the 
toughest cases in the annals of the 
bureau. He must contend with two 
wacky blondes, one of which (In- 
grid) is uncooperative, and the 
other of which (Patti) is too co- 
operative; the MacDougalls, two 
nosy, noisy neighbors (WILLIAM 
DEMAREST and ELSA _ LAN- 
CHESTER); two kooky kidnap- 
pers; and a partner (D.C.) to 
whom he is violently allergic. 


Zeke sets up headquarters in 
Ingrid’s room, where D.C. habitu- 
ally sleeps off his midnight snacks. 
The agent plans to tail the cat on 
his nightly rounds in the hope that 
he will return to the scene of the 
crime. The girls, meanwhile, are 
pledged to keep the investigation 
secret from their boyfriends and 
neighbors, This is the starting 
point for a series of follow-the- 
leader episodes that runs the entire 
gamut of comedy. 


The first time the F.B.I. crew 
follows D.C. on his nocturnal trav- 
els he leads them up a back porch 
and into a second story window. 
They burst into the room with guns 
drawn, only to find that they have 
been led back to Zeke’s_ head- 
quarters. 


F.B.I, supervisor Newton, seeing 
no results from the investigation, 
gives Zeke an opportunity to drop 
the case, but Zeke is anxious to try 
out a new radio, so small that it 
can fit into D.C.’s collar and emit 
signals that will permit him to fol- 
low at a distance. 


The trail leads hilariously through 
a drive-in theatre during the mid- 
dle of a surfing picture. D.C.’s 
silhouette appears on the screen, 
bringing the theatre manager into 
the chase. He goes bounding along 
from car top to car top after D.C. 
until he plunges through the open 
roof of a small foreign car. At 
every turn the man with the tray 
of malteds gets bowled over and 
splattered deliciously with his own 
goodies. 


When night after night of fol- 
lowing D.C. produces no results, 
the F.B.I. decides to call the whole 
thing off, but the determined Patti 
talks Mr. Hofstedder, a watchmaker 
(ED WYNN), into phoning them 
to say that the wristwatch in the 
case definitely belongs to Miss 
Miller. 


The chase is on again, to the 
tune of shotgun blasts, pratfalls, 
loud arguments and the pitter pat- 
ter of many feet up and down 
alleys. This time, everyone plays 
detective. Canoe, pipe in mouth, 
leaps over a fence after D.C., lands 
on a trampoline in someone’s back- 
yard and catapults into a swim- 
ming pool. He continues to squish 
along until he is rolled up into 
the electrically controlled door of 
a garage. Mrs MacDougall is her- 
self the object of a police search, 
her ornery husband having called 
in a report about a prowler who 
is “impersonating a woman.” 


In a garrison finish, D.C. leads 
Zeke to the hide-out, Patti shows 
up just in time to complicate mat- 
ters, and a wild melee breaks out. 
When the dust settles, the kidnap- 
pers are in handcuffs, Patti is to- 
gether again with Canoe, Ingrid 
and Zeke have discovered each 
other, Gregory is back with Mama, 
and D.C. has moved onward to 
newer and nuttier escapades. 


SS 


Mat DC 2F 


NEW COMEDY TEAM made up of two of Hollywood's most experienced old pros makes 
its debut in Walt Disney's hilarious motion picture, “That Darn Cat."’ They are William 
Demarest and Elsa Lanchester, who play a pair of bickering neighbors who live next 
door to Hayley Mills and Dorothy Provine. Dean Jones and Roddy McDowall also star. 


* Stars Chorus, ‘That DARN Cat’ x 


If Hayley Mills, Dean Jones, 
Dorothy Provine and Roddy Mc- 
Dowall thought they were in for 
easy pickin’s, operating for the 
movie cameras with a cat, they 
had another think coming by the 
time Walt Disney was through 
filming his funny feature, “That 
Darn Cat,” 


None of the bright young play- 
ers, experienced though they are, 
had played with Disney’s four- 
footers before. Not until that darn 
cat, a belligerent, overweight, food- 
loving, nocturnal, fast-clawed, son- 
of-a-seacook Siamese found them 
in his way. 


Jones, playing a Federal Security 
agent attempting to enlist D.C. in 
a kidnap hunt got himself a bit 
cut on the hand more than once 
for his pains. 


Roddy McDowall found himself 
simulating fall after fall in an at- 
tempt, for story purposes, to in- 
tercept and apprehend a_night- 
running thief who had gotten away 
with a fat duck he had hung in the 
back porch. 


Dorothy, the gal for whom Roddy 
is pining in the picture, and Hay- 
ley, part-owner and fervent spon- 
sor of D.C., had their own sweet 
time holding on to the critter in 
the great many scenes they share 
—storywise and for real, 


Syn Cat who plays D.C. in 
“Darn Cat,” was quick, good in his 
work, and no time was lost on his 
account in the shooting. But his 
human co-stars, all new to coping 
with players in the cat category, 
were not unhappy to see him re- 
tired each night to his dressing 
cage, 


WALT DISNEY’S ‘THAT DARN CAT’ 
PROVES A TRIUMPH IN HILARITY 


PREPARED REVIEW 


Walt Disney’s “That Darn Cat” is so funny that most 
people will have to see it twice to pick up the gags they 
laughed through the first time. Starring Hayley Mills, Dean 
Jones, Dorothy Provine and Roddy McDowall, and now playing 


at the 


theatre, it is the most hilarious 


comedy to come along in many a moon. 


The story is about a night-for- 
aging feline named D.C. — short 
for Darn Cat — that picks up the 
only clue to a bank robbery when 
a kidnapped lady teller slips her 
wrist watch around his neck. The 
F.B.I. gets into the act, and try 
their darndest to track the darn 
cat. D.C. has other ideas, like raid- 
ing garbage cans, swiping a neigh- 
bor’s duck, taking in a movie at 
the local drive-in, and disappearing 
under fences. It’s a panic every 
time the slippery Siamese lifts a 
paw. 


Hayley Mills plays Patti Ran- 
dall, a captivating young lady who 
belongs to the family that owns 
the cat. She is in on nearly every 
side-splitting scene, and almost 
steals the show when she disguises 
her voice like a German immigrant 
to bring a disillusioned F.B.I. man 
back into the cat chase. The effer- 
vescent English actress is as pretty 
now, as she is talented. 


Dean Jones, as the FBI man 
assigned to track the cat in the 
picture, comes into his own as a 
top flight comedian and leading 
man. He has a talent for playing 
the fall guy without ever losing 
his strength of character. 


As Hayley’s older sister in the 
picture, Dorothy Provine does her 
best to balk a fast-moving FBI in- 
vestigation that headquarters in 
her bedroom until she and agent 
Jones strike up a romantic rela- 
tionship. The beautiful blonde 
bombshell who shot to the top as a 
happy flapper in TV’s “Roaring 
20’s” series proves herself a top 
comedienne in the Disney picture. 


Roddy McDowall was never fun- 
nier than in his role of a proper, 
successful young executive with a 
yen for Miss Provine and a mother 
complex that gets in his way. He 
has some of the funniest scenes in 


the picture, and brings them off 
with perfect timing. 

Neville Brand and Frank Gor- 
shin are convincingly menacing as 
desperate criminals who would just 
as soon rub out a lady bank teller 
as not in the otherwise hilarious 
picture. 


The Disney comedy has some of 
Hollywood’s best talents in sup- 
porting roles. Elsa Lanchester and 
William Demarest get some of the 
biggest laughs as a snoopy neigh- 
bor, and a husband who calls the 
cops on her. 


Grayson Hall uses her big, ex- 
pressive eyes to telegraph the ter- 
ror of a lady about to be killed — 
the only serious note in the story 
— and Ed Wynn plays a befuddled 
jeweler bewitched by Miss Mills. 
Richard Deacon is a malt-spilling, 
pie-juggling operator of a drive-in 
theatre, and young Tom Lowell 
does a bang-up job of courting 
Hayley, in spite of some hilarious 
handicaps, in the picture. 


Also featured are the seasoned 
talents of Iris Adrian, Richard 
Eastham, Liam Sullivan, Karl Held, 
Gene Blakely and Don Dorrell. 


Robert Stevenson, who so suc- 
cessfully directed “The Absent 
Minded Professor,” “Son of Flub- 
ber,” “The Monkey’s Uncle” and 
“Mary Poppins,” shows he hasn’t 
lost his touch for making people 
laugh in handling the reins on 
“Darn Cat.” 


The screenplay by Bill Walsh 
and Mildred and Gordon Gordon 
was based on a best-selling novel 
by the Gordons. Walsh and Ron 
Miller co-produced with Walt Dis- 
ney. Buena Vista releases. 


ELSA LANCHESTER KEEPS THEM 
LAUGHING IN ‘THAT DARN CAT’ 


While Elsa Lanchester has long been recognized as one of 
the English speaking world’s most versatile and talented 
actresses, comedy is what she likes best and does better 


than anything else. 


The affable stage and screen personality prefers making 


people laugh, and does so with 
great gusto in Walt Disney’s 
hilarious suspense - comedy, 
“That Darn Cat.” She plays 
the part of a snoopy gossip 
whose nose is put out of joint 
when she sticks it into the 
business of two young ladies 
played by Hayley Mills and 
Dorothy Provine, and is picked 
up by the cops for intrusion 
of privacy. 


Miss Lanchester makes a very 
funny gossip in the Disney picture. 
But in real life she is just the op- 
posite. 


Always a leader rather than a 
follower, the London-born actress 
started her theatrical career at 16, 
as the originator and star of the 
Children’s Theatre in London. Her 
ability as a mimic and singer at- 
tracted the attention of a revue 
producer and led her to her first 
hit, “Riverside Nights.” Charles 
Laughton saw the revue, liked Elsa, 
and signed her as his co-star in 
“Mr. Prohack,” a success which 
they celebrated by becoming man 
and wife on February 10, 1929. 


Their joint New York debut was 
made in “Payment Deferred,’ a 
grim but successful Broadway 
play. Elsa played Laughton’s 12- 
year-old daughter. 


Back in London, the two made 
their first screen appearance to- 
gether in “The Private Life of 
King Henry VIII.” That success 
was followed by an Old Vic stage 
production of “Henry VIII,” and 
a number of other Old Vic produc- 
tions. 


Shuttling back and forth between 
London and Hollywood, the Laugh- 
tons made a number of pictures— 
together, as in “Rembrandt” and 
“The Beachcomber,” and_ singly. 
Miss Lanchester made her Ameri- 
can film debut (singly) in “David 
Copperfield,” followed by “The 
Bride of Frankenstein” and 
“Naughty Marietta.” ; 


They settled in Hollywood, where 
Miss Lanchester pursued her film 
career in a variety of pictures in- 
cluding “Ladies in Retirement,” 
“Son of Fury,” “Tales of Manhat- 
tan,” “Forever and a Day,” “Lassie 
Come Home,” “The Spiral Stair- 
case,” “Les Miserables,” “The 
Razor’s Edge,” “The  Bishop’s 
Wife,” “Come to the Stable,” “The 
Glass Slipper,” “Witness for the 
Prosecution” and “Bell, Book and 
Candle.” 


With the death of her beloved 
husband, Elsa retired temporarily 
from her professional career. Her 
co-starring role in Walt Disney’s 
“Mary Poppins” marked her re- 
turn to the screen. This success 
was followed by “Honeymoon 
Hotel” for MGM and “That Darn 
Cat.” 


In color by Technicolor, “That 
Darn Cat” stars Hayley Mills, Dean 
Jones, Dorothy Provine and Roddy 
McDowall. 


BILL DEMAREST CELEBRATES 60 
YEARS AS COMIC IN ‘DARN CAT’ 


William Demarest, he of the 
funny face familiar to every- 
one who has been to the mov- 
ies or watched TV, stands 
helpfully aside again to let hi- 
larious events unfold in Walt 
Disney’s funny, funny fea- 
ture, "Phat Darn. Cat.” 


The kind of comedian who never 
cracks a smile himself, the better 
to let horrendous events degener- 
ate into belly laughs, Demarest 
may well be remembered for the 
cold-and hot-running mess of milk 
he got himself into during Disney’s 
top grosser, “Son of Flubber.” 


This time Demarest turns his 
talents — and fate — on his nosy, 
shrewish wife, Elsa Lanchester, 
whose only joy in life is spying on 
neighbors to feed her ceaseless 
tongue with tidbits for gossip. 
When he can stand her gumshoeing 
no longer, Bill calls the cops and 
has her picked up as a peeping 
tom supposedly dressed as a wo- 
man. Miss Lanchester has a great 
time disproving that point, but 
once she does, look out Bill! 


"Mat DC 2H 


BAMBOOZLED by Hayley Mills, Ed Wynn gets himself reluctantly involved in a mad, 
hilarious cops-and-robbers chase in Walt Disney's suspense-comedy, “That Darn Cat.” 
The Technicolor production also stars Dean Jones, Dorothy Provine, Roddy McDowall 


and Neville Brand. 


Demarest has been around tor- 
menting people with uncontrollable 
laughter for 60 years. Repeat: 60 
years. He made his professional 
bow way back in 1905, when Bill 
and his brothers, Reuben and 
George, worked as a comedy team 
on the vaudeville circuit. The trio 
later disbanded, and Bill worked 
as a solo comic in carnivals and 
stock. He eventually wound up on 
Broadway, and that olden-time 
mecca of showbusiness, the Palace. 
After making a name for himself 
in a series of musical comedies and 
variety shows, Demarest came to 
Hollywood in 1927 for “Finger- 
prints,” and has since devoted his 
career to movies and, later, tele- 
vision too. 


His screen credits are endless. 
They include “The Miracle of Mor- 
gan’s Creek,” “The Jolson Story,” 
“Hail the Conquering Hero,” and 
“The Private War of Major Ben- 
son.” 


In color by Technicolor, “That 
Darn Cat” stars Hayley Mills, 
Dean Jones, Dorothy Provine and 
Roddy McDowall. 
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‘That Darn Cat’ Is 
28th Film Role For 
Roddy McDowall 


“That Darn Cat,” a hilari- 
ous feature-length account of 
a feline night owl and Federal 
Security agents, is Roddy Mc- 
Dowall’s twenty-eighth motion 
picture in a career that has 
seen the former child star per- 
forming in every medium, in- 
cluding the straw-hat circuit 
and Shakespearean festival’s 
like Stratford’s in Connecticut. 


Who can forget the tragic 
little Welsh boy character that 
a very young McDowall pre- 
sented his new and apprecia- 
tive public in “How Green Was 
My Valley?” Roddy has come 
a long way since then, in fame, 
fortune and versatility, and 
even in years. He was im- 
ported from England back in 
1941 to play in his first movie, 
“Man Hunt.” 


His most recent pictures have 
been well and widely noted, includ- 
ing “Cleopatra,” “Shock Treat- 
ment,” “The Loved Ones,” and, 
most recently, “The Greatest Story 
Ever Told.” 


The rest of his movies: “Confirm 
or Deny,” “Son of Fury,” “On the 
Sunny Side,” “The Pied Piper,” 
“My Friend Flicka,” “Lassie Come 
Home,” “White Cliffs of Dover,” 
and “The Keys of the Kingdom,” 
“Thunderhead,” “Son of Flicka,” 
“Molly and Me,” “Holiday in Mexi- 
co,” “Kidnapped,” “Big Timber,” 
“Tuna Clipper,” “Black Midnight,” 
“Killer Shark,” “Steel Fist,” “The 
Subterraneans,” “Midnight Lace,” 
and “The Longest Day.” 


In color by Technicolor, “That 
Darn Cat’ stars Hayley Mills, Dean 
Jones, Dorothy Provine and Mc- 
Dowall. Based on Mildred and Gor- 
don Gordon’s best-seller, “Under- 
cover Cat,” the script was written 
by the Gordons and Bill Walsh. 
Robert Stevenson directed. Bill 
Walsh and Ron Miller co-produced 
with Walt Disney. Buena Vista re- 
leases. 


ol 


Mat DC 2G 


“! WANT MY DUCK," demands Roddy McDowall of Hayley Mills. He gets it, and a 
thorough run-around, in this hilarious scene from Walt Disney's suspense-comedy, 
“That Darn Cat.’ Dean Jones and Dorothy Provine also star in the Technicolor produc- 
tion, based on the best-seller, ‘Undercover Cat.” 


TWO DOLLAR TOM CAT PAYS OFF FOR 
WALT DISNEY SCRIPT WRITERS 


Writers Mildred and Gordon 
Gordon made the best invest- 
ment of their lives when they 
plunked down two American 
dollars for a big, black Tom cat 
in an Encino, California pet 
shop two years ago. For be- 
sides making short work of 
the neighborhood mice, the 
happy feline gave them the 
idea for their most successful 
novel, “Undercover Cat.” 


Since its publication in 1964, 
ten million copies have been 
translated into 13 languages 
in 17 countries. Better yet, 
Walt Disney purchased the 
story, changed the title to 
“That Darn Cat,” and adapted 
it into one of the funniest pic- 


Would Be Ballplayer Wins 
Hayley Mills in ‘Darn Cat’ 


Instead of a baseball career, 
which he fancied mighty much 
until his eyes gave out, Tom 
Lowell winds up successfully 
falling in love with Hayley 
Mills — with a lot of laughs 
thrown in — in Walt Disney’s 
funny feature, “That Darn 
Cat.” 


Lowell, still very young, was 
making like a potential major 
leaguer on the sports-minded 
campus of Sacramento’s El 
Camino High School half a 
dozen years ago when the 
baseball began to look more 
and more like something out 
of a ping pong game. 


A doctor said, yes, he would 
need glasses and when he got 
fitted out with a pair of con- 
tact lenses, poor Tom found 
he could never regain the keen 
perception dwellers of the dia- 
mond need for the big time. 


So he enrolled at the Uni- 
versity of Southern California 
as a drama major, and worked 
towards a stage and screen 
career. It’s lucky he did, too, 
because ever since graduating, 
and meeting an agent named 
Fred Messenger, he _ has 
worked in 60 TV shows and 
four motion pictures. 


The handsome, clean-cut 
young actor landed a regular 
role as the baby-faced private 
in “Combat” a couple of years 
ago, and worked in about forty 


segments. He has since played 
featured roles in “Mr. Hobbs 
Takes a Vacation,” “The Man- 
churian Candidate,” and “The 
Carpetbaggers” on the motion 
picture side and “Perry Ma- 
son,” “Target: The Corrup- 
tors,” “Gunsmoke,” “Mr. No- 
vack,” “Alfred Hitchcock Pre- 
sents,” “It’s a Man’s World,” 
“Twilight Zone,” “The Ele- 
venth Hour,” ‘The Addams 
Family” and three “Lucy” 
shows for television. 


Walt Disney took a liking 
to Lowell when he portrayed 
a kooky inventor in a “Won- 
derful World of Color” series 
called “Kilroy.” Disney imme- 
diately put him under con- 
tract, placed him opposite 
Hayley in ‘Darn Cat,” and be- 
gan mapping out plans for 
Tom’s future. 


Lowell was born on January 17, 
1941 to Dr. and Mrs. Carl A. Thom- 
as of Philadelphia, Pennsylvania. 
His real name is Lowell Thomas, 
reversed for obvious reasons when 
he took up acting. Tom’s dad is a 
drama professor who transferred 
from Pennsylvania University to 
Sacramento State College in 1954. 
The young actor credits his fath- 
er’s expert advice and help for 
much of his success. 


Married to the former Beverly 
Benedict on September 14, 1968. 
Tom and his bride live in Laurel 
Canyon, overlooking Los Angeles. 
He is a nut on sports, particularly 
swimming, baseball and football. 


In color by Technicolor, “That 
Darn Cat” stars Hayley Mills, Dean 
Jones, Dorothy Provine and Roddy 
McDowall. Based on Mildred and 
Gordon Gordon’s best-seller, ‘“Un- 
dercover Cat,” the script was writ- 
ten by the Gordons and Bill Walsh. 
Robert Stevenson directed. Bill 
Walsh and Ron Miller co-produced 
with Walt Disney. Buena Vista re- 
leases, 


tures of this or any other year. 

Says Gordon, a former 
F.B.I. agent who plants plenty 
of hair-raising suspense as 
well as humor into his writing, 
“We got the idea for ‘Under- 
cover Cat’ when ‘Damn Cat’ — 
we named him that because 
we were always tripping over 
him — came home from his 
nightly foraging mission, look- 
ing fat, dumb and happy. This 
gregarious character has itchy 
paws and an insatiable ap- 
petite. We imagined him cadg- 
ing handouts from a couple of 
kidnappers, and becoming the 
key to solving a bank robbery, 
and were off and writing.” 

For the affable and talented hus- 
band and wife writing team, “Un- 
dercover Cat” is the thirteenth and 
most successful of their novels to 
be published by Doubleday. Seven 
of them were purchased by movie 
companies, and another one, “The 
Talking Bug,” won an Edgar Allen 
Poe Award from the Mystery Writ- 
ers of America. 

The secret to their successful 
career and marriage is eight hours 
a day, five days a week at the type- 
writer, and a willingness to arbi- 
trate in a friendly manner. 

Says Mildred, “If I feel strongly 
about something, Gordon gives in, 
and vice versa. When we both feel 
adamant, we postpone the topic for 


a few days. It’s amazing what time 
will do.” 


Oscar Winning 
Sherman Brothers 
Cleff ‘Darn Cat’ 


What with two Academy 
Awards and a pair of Gram- 
my’s under their belts for the 
songs in ‘‘Mary Poppins,” one 
would suppose that the pro- 
lific and talented Sherman 
brothers would slow up a bit. 

But, like their boss, Walt 
Disney, Dick and Bob don’t 
have time to rest on their 
laurels. Since “Poppins,” the 
boys have composed no less 
than twenty tunes for Disney 
productions. 

One of the latest and greatest 
is the title song for Walt’s fun- 
niest feature motion picture, “That 
Darn Cat.” It is an easy, swinging 
tune with funny lyrics recorded for 
the picture by one of the most pop- 
ular singers in the world, Bobby 
Darin. Although the hilarious sus- 
pense-comedy stars such captivat- 
ing personalities as Hayley Mills, 
Dean Jones, Dorothy Provine and 
Roddy McDowall, the Shermans got 
their inspiration from the scene- 
stealing Siamese that plays the 
title role. 

In color by Technicolor, “That 
Darn Cat” stars Hayley Mills, Dean 
Jones, Dorothy Provine and Roddy 
McDowall. Based on Mildred and 
Gordon Gordon’s best-seller, ‘Un- 
dercover Cat,” the script was writ- 
ten by the Gordons and Bill Walsh. 
Robert Stevenson directed. Bill 
Walsh and Ron Miller co-produced 
with Walt Disney. Buena Vista re- 
leases, 


DEAN JONES STARTED OUT SINGING, 
WINDS UP BUGGING ‘THAT DARN CAT’ 


Dean Jones, who started out 
singing for his supper in New 
Orleans and wound up, as of 
a moment ago, bugging Sia- 
mese Syn in Walt Disney’s 
funny picture, “That Darn 
Cat,” probably holds the rec- 
ord for rapid roles in Holly- 
wood. 

“Tt was,” he says, “while I 
was hot out of the Navy and 
hopefully playing in a Knott’s 
Berry Farm melodrama that 
Vernon Duke, the song writer, 
spotted me. Through him I 
met MGM’s musical director, 
Frank Loesser, through whom 
I met MGM producer Arthur 
Freed, through whom I got a 
screen test and was signed as 
a budding singer. 

“My first assignment was 
kissing Leslie Caron, than 
which you could do worse. But 
no singing. Next I did a five- 
minute scene with James Cag- 
ney. No singing yet. I made 
seven pictures that week, one 
line on this stage, three over 
on that one, answering the 
telephone on still a third. It 


was great experience but I 
never did get to sing for 
MGM.” 


That hasn’t stopped Dean. 
As in the French Quater, he’ll 
sing at the drop of a hat, as 
they say, and was commonly 
known to burst into song be- 
tween bells, rehearsals or ac- 
tual shooting any time during 
the making of That Darn Cat, 
a highly hilarious two-hour 
feature, also starring Hayley 
Mills, Dorothy Provine and 
Roddy McDowall, in which 
Dean jubilantly essays the 
role of a radio-activated Fed- 
eral Security agent in search 
of a cat that knows where a 
live kidnap victim is languish- 
ing. 

In color by Technicolor, “That 
Darn Cat” stars Hayley Mills, Dean 
Jones, Dorothy Provine and Roddy 
McDowall. Based on Mildred and 
Gordon Gordon’s best-seller, “Un- 
dercover Cat,” the script was writ- 
ten by the Gordons and Bill Walsh. 
Robert Stevenson directed. Bill 
Walsh and Ron Miller co-produced 


with Walt Disney. Buena Vista re- 
leases. 


SCREEN TOUGH GUY NEVILLE BRAND 
IS JUST AS ROUGH IN REAL LIFE 


Neville Brand, probably the best known and most devas- 
tating on-screen “heavy” since Laird Cregar, is just as tough 
and rugged in real life as he is in his many screen and tele- 


vision portrayals. 


A former steel worker and in- 
fantry sergeant who won every- 
thing but the Congressional Medal 
of Honor fighting from Omaha 
Beach to Berlin, Brand plays a 
desperate criminal who would just 
as soon rub out a woman bank 
teller as not in Walt Disney’s oth- 
erwise hilarious feature, ‘That 
Darn Cat.” 


The squarely-built, 190-pound six- 
footer, and another actor who can 
switch from good guy to bad with 
the greatest of ease, Frank Gor- 
shin, play bank robbers who are 
‘fingered’ by a foraging feline 
named Darn Cat. 


Like many of Hollywood’s best 
performers, Brand is New York- 
trained. He enrolled in the Ameri- 
can Theatre Wing after his dis- 
charge from the Army in 1946 to 
re-train damaged vocal chords, and 
soon fell in love with the idea of 
becoming an actor. 


His first professional jobs were 
making demonstration films for the 
Army Signal Corps. 


“T usually played a sergeant,” he 
says, ‘‘and another struggling actor 
named Charleton Heston played a 
captain.” 


After two years with the Theatre 
Wing, Brand worked steadily in off- 
Broadway plays. His first trip to 
Hollywood paid off with a role 


Mat DC 2) 


opposite Edmond O’Brien in “D. 
dee: Beg 


That was quickly followed by 
featured and co-starring reles in 
several action pictures: “Only the 
Valiant,” “The Mob,” “Riot in Cell 
Block 11,” “Day of the Gun,” “Kan- 
sas City Confidential” and ‘Five 
Gates to Hell.” 


The word soon got around that if 
a producer wanted a tough guy who 
was believable, Neville was their 
man. He joined William Holden in 
“Stalag 17,” then played the part of 
Burt Lancaster’s prison guard in 
“Birdman of Alcatraz” so convinc- 
ingly that he was nominated for an 
Academy Award. 


On television, Brand has played 
guest starring roles in almost all 
of the leading shows, and won a 
Sylvania Award for his portrayal 
of Willie Stark in “All the King’s 
Men.” He also starred in the suc- 
cessful Broadway play, “Night 
Life,” written and directed by Sid- 
ney Kingsley. 


But to a great many television 
viewers he may best be remembered 
for his unforgettable Al Capone 
role in “The Untouchables.” 


In color by Technicolor, ‘That 
Darn Cat” stars Hayley Mills, Dean 
Jones, Dorothy Provine and Roddy 
McDowall. 


#8 ©)1965 Walt Disney Productions 


KOOKIE KIDNAPPER Frank Gorshin looks on as his more ominous cohort, Neville Brand, 
gives a few words of advice to Grayson Hall. This dire situation is the springboard of 
sustained hilarity in Walt Disney's suspense-comedy, ‘That Darn Cat," starring Hayley 
Mills, Dean Jones, Dorothy Provine and Roddy McDowall. 


“Jie-tn 
Searw Roebuck & Co. 


A licensing agreement between Sears 
and Disney was developed for an ex- 
clusive line of WINNIE THE POOH 
children’s apparel. The line, styled by 
top designer Helen Lee, was prem- 
iered at the studio before 100 top 
U.S. fashion editors. Rave reviews 
for picture and apparel reached a 
readership of 23 million, or over %4 
of the total U.S. newspaper circula- 
tion. 


LOOK’s August 24th Issue also show- 
cased the collection and credited our 
picture with four POOH color pages. 
Sears’ Fall Catalogue was POOH 
themed from cover through Page 10, 
hitting an audience of 12 million fam- 
ilies. This high fashion line continues 
to be highlighted in Sears’ upcoming 
catalogues. 


The WINNIE THE POOH line is fea- 
tured in POOH shops and POOH 
areas in the larger of Sears’ 700 
stores throughout the U.S. POOH 
children’s clubs, special stellar ap- 
pearances of the fabulous new Dis- 
neyland POOH characters, (Sears will 
cover these appearances with full- 
page ads for a storewide POOH week) 
and other activities are underway to 
properly plow the vast merchandis- 
ing and promotional power inherent 
in Walt Disney’s WINNIE THE POOH. 


P. 4. “Jour 


One of the most important personal 
appearance tours ever made is being 
planned for WINNIE THE POOH. Cos- 
tumed characters representing the 
major POOH personalities will visit 
key cities across the country, with the 
Disney plane supplying the transpor- 
tation and an added note of news- 
worthy excitement. In each city there 
will be live TV appearances, parades, 
visits to Sears stores, major news- 
paper coverage and every other type 
of activity that spells impact. This 
tour is timed to coincide with pre- 
opening campaigns. 


TU Support 


There is nothing in the entertain- 
ment industry today that compares 
with Disney television support—na- 
tional network TV, local TV, prime 
adult time, prime children’s time, 
prime teen-age time—day after day, 
week after week, well in advance of 
the first opening and during the run 
of the program. It is already working 
for the UGLY DACHSHUND— WINNIE 
THE POOH program. 


Local Promotions 


All the media power, merchandise 
power, music power, etc. of the 
many-sided Walt Disney campaign is 
designed for pinpoint impact at the 
time and place of each opening. Con- 
tests, local publicity, special shop- 
ping days, endorsements by commu- 
nity leaders and a thousand other on- 
the-spot events give each individual 
theatre the full value of the over-all 
effort. 


Based on the book written by A. A. MILNE 


Publications 

WINNIE THE POOH, one of the best 
selling titles in history, will appear in 
a tremendous array of Walt Disney 
books—big ones, little ones, hard 
cover, soft cover, etc. There is a wait- 
ing audience of millions of POOH 
fans, young and old. 


Ve-in 
Kal Kan Tuc. 


(Dog & Cat Food) 


Kal Kan is inaugurating its high 
budget, 40 market V.1.D. (Very Im- 
portant Dog) campaign with the highly 
touted appearance of Brutus (Great 
Dane star of THE UGLY DACHS- 
HUND) in TV commercials, magazine 
and newspaper ads and point of pur- 
chase displays. 


Scenes from THE UGLY DACHSHUND 
and special footage of Brutus, shot 
expressly for the spots by Kal Kan, 
will lead into 60 second TV commer- 
cials. A heavy spot buy will give the 
promotion and the picture excellent 
coverage. 


Regional editions of LIFE Magazine 
will carry full page, 2-color ads fea- 
turing “V.1.D.’”’ Brutus arriving via a 
chauffeured limousine at the studio. 
A handsome, very plush A-frame dog 
house will be highlighted atop stack 
displays of Kal Kan at point of sale. 
These, Very Important Dog houses 
will be raffled off at store level. Kal 
Kan will make these dog houses 
along with coupons redeemable for 
product available to exhibitors for 
theatre prizes. 
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“ée-tn 
UWcCatl's 
Pattern Book 


McCall’s Pattern Book is offering a 
13” WINNIE THE POOH stuffed toy 
for home sewing. Eeyore, Piglet, Tig- 
ger, Kanga and Roo are also offered. 
Each pattern envelope features an 
important picture plug. 


McCall’s Pattern Book estimates a 
readership of 12 million over a 12- 
month period. 


McCall’s Magazine will back the Pat- 
tern Book promotion with a full page 
color ad in the November Issue. 
McCall’s has a powerful circulation 
of 8% million. 


Recorded TWMuste 


Soundtrack albums, storyteller 
albums, singles—one of the most ex- 
citing line-ups in Disneyland-Buena 
Vista Record history has been pre- 
pared for WINNIE THE POOH. These 
will bring the Walt Disney song and 
story versions of the A. A. Milne clas- 
sic into millions of homes, and have 
already won acceptance and acclaim 
by schools, libraries and radio and TV 
broadcasters. The promotion possi- 
bilities at the retail level are endless. 


WMerchandise 


An unprecedented number of Walt 
Disney Character Merchandise 
licensees has jumped on the POOH 
bandwagon. Knowing the unsurpassed 
value of this great combination of 
names, these manufacturers will mar- 
ket everything from stuffed toys to 
dinnerware, and every item is a bill- 
board for the motion picture. All this 
merchandise, backed by saturation 
advertising, will be on sale for Christ- 
mas and right through 1966! 


i@ the Pooh 


Technicolor’ 


and the honey tree 
An All-Cartoon Featurette 


peduertising 


Facilities for the screen, for television 
and for radio are designed for excite- 
ment, variety and fun. There are fa- 
cilities for every purpose, for every 
time requirement, for every audience. 
Ads and posters (one concept is 
shown above in rough form) will sell 
the WHOLE program with an intrigu- 
ing mixture of fun for youngsters and 
fun for adults. 


“Tte-tn 
National Bcscact Ca. 
(Nabisco) 


Nabisco is building their $400,000 
promotion around an In-Pak premium 
offer of a total of 7 different plastic 
POOH characters for children to col- 
lect. A minimum of 6 million Nabisco 
Rice Honey and Wheat Honey pack- 
ages will carry the in-package pre- 
mium. Nabisco will utilize actual 
WINNIE THE POOH footage as lead- 
ins to their 60-second commercials. 
They plan a heavy campaign in major 
markets. Nabisco’s own ‘‘Sky King” 
TV show will also carry these com- 
mercials on 180 stations of the C.B.S. 
Network. POOH premium-plugging 
shelf talkers, in-store displays, post- 
ers, banners, and wire hangers will 
be up in thousands of markets across 
the U.S. 
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FOUR-FOOTED STAR 
OF ‘THAT DARN CAT’ 
TURNS UP EVERYWHERE 
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WATCH THAT CAT — Hayley Mills finds 
a clue to a kidnapping on a watch 
around the neck of D.C., feline star of 
Walt Disney's suspense-comedy, ‘‘That 
Darn Cat." The Technicolor feature is 
based on the best-selling novel, ‘‘Under- 
cover Cat.” 


©1965 Walt D 


Mat DC 1F 


TAIL THAT CAT — F.B.I. agent Dean Jones 
gets this strange assignment in Walt Dis- 
ney's new motion picture, ‘That Darn 
Cat.’’ The chase leads him through a 
series of the most hilarious comedy situa- 
tions ever seen. A star-studded cast helps 
stir up the fun. 


foorosmnesneee 


Mat DC 1G 


LOVE THAT CAT — When all is said and 
done — but not until then — Dorothy 
Provine really likes D.C., the independent 
puss who follows his appetite into the 
lair of kidnappers in Walt Disney's com- 
edy-thriller, ‘‘That Darn Cat.” Bill Walsh 
and Ron Miller co-produced the Techni- 
color feature with Walt Disney. 


Mat DC 1H 


DARN THAT CAT — Roddy McDowall is the 
prime target of the machinations of D.C., 
sassy Siamese star of Walt Disney's ‘That 
Darn Cat.'’ The suspense filled comedy is 
directed by Robert Stevenson, who also 
lists “‘Mary Poppins’) among his many 
Disney credits. 
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AT 79 ED WYNN TELLS HOW TO 
STAY YOUNG-AT-HEART-- WORK 


Ed Wynn hasn’t exactly 
discovered the fountain of 
youth, but the old Fire Chief 
does have the answer to keep- 
ing a rosy outlook on life as 
long as it lasts. 


Having recently completed 
his umteenth acting assign- 
ment for Walt Disney, as a 
bewildered jeweler who is be- 
guiled by Hayley Mills in the 
hilarious comedy feature, 
“That Darn Cat,” the 79-year- 
old-actor-comedian has more 
wits — and wit — about him 
than most people half his age. 
He seems to have more fun 
than anyone, too, regardless 
of age. 


Ed’s_ recipe for staying 
young-at-heart is to work as 
long and hard as you can in a 
field of endeavor you enjoy, to 
stay as far away from other 
old folks as much as possible 
—“Those senior citizens’ places 
are for the birds” — and to 
keep a sense of humor. 


Ed’s “Darn Cat” part is his third 
major Disney picture in succession; 
and his sixth since he played the 
voice of the Mad Hatter in “Alice 


in Wonderland” in 1951. Two years 
ago he starred with Dick Van Dyke 
and Julie Andrews in “Mary Pop- 
pins.” Last year he played a small 
town character in “Those Callo- 
ways.” Before that, he had co- 
starring roles in “The Absent Mind- 
ed Professor,” “Babes in Toyland” 
and “Son of Flubber.” 


Although Ed prefers comedy, he 
has proven to be quite a talented 
dramatic actor. He won an Acade- 
my Award nomination, for instance, 
in “The Diary of Anne Frank,” and 
overwhelming critical acclaim in 
“The Great Man” and “Marjorie 
Morningstar.” In television, his 
straight roles include “Requiem for 
a_ Heavyweight,” “The Protege,” 
“On Borrowed Time,” “The Man in 
the Funny Suit” and a recent “Bo- 
nanza.” 


But Ed Wynn is, and always will 
be a comedian, “I’m going to keep 
them laughing as long as they want 
me,” he says. 


Born Isaiah Edwin Leopold on 
November 9, 1886, in Philadelphia, 
the son of a milliner, Ed split his 
middle name and went on the stage 
in 1902 with a repertory company 
in Norwich, Connecticut. It flopped, 
and Ed hitchhiked his way back to 
Philly. He worked for his dad long 
enough to build another grubstake, 
then joined the “Rah Rah Boys” on 
aay York’s vaudeville circuit in 


From then until now the public 
has reacted to his outsized shoes, 
funny hats and silly jokes with loud 
guffaws. 


THE LOVES OF HAYLEY MILLS INCLUDE 
DOGS, OLD MOVIES AND NEW YORK CITY 


Hayley Mills, the 19-year-old 
star of Walt Disney’s hilari- 
ous feature, “That Darn Cat,” 
has a great many more loves 
than hates. They run some- 
thing like three to one, which 
is in keeping with the happy 
young lady’s outlook on life, 
anyway. 

Hayley loves, for instance, 
thunderstorms, Rachmani- 
noff’s Concerto No. 2, the smell 
of tar and fresh hay, babies — 
all — dogs and horses, watch- 
ing old movies, America in 
general and New York in par- 
ticular. 


“T absolutely adore those 
potholes in the road that have 
smoke coming out of them. 
New York is the only place 
in the world with smoke or 
steam pouring out of its 
streets. It gives the city a sort 
of mad, crazy look. 

“The whole thing of New 
York is go-go. Those tall 
buildings, people rushing 
about, pigeons in the air, the 
whole glorious, dirty, gregari- 
ous city does something to 
you, makes you feel like a rag 
doll in a whirlpool.” 


BILL WALSH HAS ANOTHER WINNER 
FOR WALT DISNEY IN ‘DARN CAT’ 


Bill Walsh, one of Holly- 
wood’s most competent co-pro- 
ducer-writers, has turned out 
another high quality motion 
picture for Walt Disney, the 
very funny feature, “That 
Darn Cat,” starring Hayley 
Mills, Dean Jones, Dorothy 
Provine and Roddy McDowall. 


Walsh did the script with 
Mildred and Gordon Gordon 
from the Gordons’ best seller, 
“Undercover Cat.” He also 
teamed with Walt and Ron 
Miller in co-producing the hi- 
larious comedy. 


This affable gent has a list 
of blockbuster credits like 
“Mary Poppins,” “The Absent 
Minded Professor,” “Bon Voy- 
age,” “Son of Flubber’” and 
“The Shaggy Dog” that would 
be the envy of any movie 
maker. 


The Walsh touch has been 
in evidence around the studio 
since the late forties when he 
won a national ad contest and 
got hired by the publicity de- 
partment where, among other 
sidelines, he began writing for 
the Mickey Mouse comic strip. 
He wrote Walt’s first big 
Christmas television show in 
1950, did it again in 1951, and 
thus helped found the original 
series of hour-long shows 
called Disneyland. 


A great many other assignments 
followed, including the vastly suc- 


cessful Davy Crockett shows and 
feature, and the massive job of put- 
ting together the daily, hour-long 
Mickey Mouse Club, the latter so 
well done that it is on the air again 
and going stronger than ever on a 
coast-to-coast syndication basis. 


Then came many more movies. 


The Walsh character can prob- 
ably best be defined by Bill’s repu- 
tation around home-town Cincin- 
nati, where he is still remembered 
for the wild black bearskin coat he 
wore and the still-in-use Purcell 
high school anthem he wrote, “On- 
ward Cavaliers.” 
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A LIKELY STORY — Roddy McDowall doesn't appear to believe the tall tale hatched by 


Dean Jones in this wacky scene from Walt Disney's ‘That Darn Cat."’ 


Dorothy Provine 


stands by, fearing the worst, which is bound to happen as the suspense-comedy winds 
its wacky way to a calamitous climax. Hayley Mills also stars. 


‘DARN CAT’S’ DOROTHY PROVINE 
LIFE-LONG ‘TWENTIES’ DEVOTEE 


Dorothy Provine’s identifi- 
cation with the flapper of the 
Twenties has been no mere 
accident. The comely blonde, 
who stars with Hayley Mills 
and Dean Jones in Walt Dis- 
ney’s hilarious “That Darn 
Cat,” has been interested in 
and a student of the century’s 
Third Decade since she can 
remember. 


It is a well-established fact 
that Dorothy first caught the 
public eye as a rising star in 
the now-famous _ television 
series, “The Roaring 20’s,” and 
went on from there to stellar 
roles in pictures like “It’s A 
Mad, Mad, Mad, Mad World,” 
“Good Neighbor Sam” and 


“The Great Race,” as well as 
“Darn Cat.” 


“Ever since I was a small child 
my friends have thought of me as a 
‘flapper’ type because I’ve always 
been fascinated by that period,” 
she explains, “Whenever we put on 
plays or musicals in school I would 
be the one to do something Twen- 
tyish. 

“For instance, I’d take an ordi- 
nary pillow case, cut the arms out, 
put a fringe on the bottom, squash 
a sailor hat on my head and plaster 
myself with long swinging strings 
of beads. Everyone loved it, and 
so did I. 

“And, I’ve always been interested 
in the literature of that period. F. 
Scott Fitzgerald was and is one of 
my favorite authors. It was a ter- 
ribly artistic time. Some of the 
finest music ever written was writ- 
ten in the Twenties and Thirties. 


WALT DISNEY’S ‘DARN CAT’ HAS 
MANY TOP HOLLYWOOD COMICS 


Running a studio that is getting 
a reputation for its top casting and 
very funny features, Walt Disney 
has outdone himself in the comic 
line-up for his side-splitter, “That 
Darn Cat,” story of a hefty bank 
robbery and kidnapping, and a cer- 
tain feline fellow who could solve 
it if he had a mind to. 

Aiding and abetting the well- 
paced laughter throughout the pic- 
ture are famed comedians and com- 
ediennes like Dorothy Provine, Rod- 
dy McDowall, Ed Wynn, Frank Gor- 


shin, Elsa Lanchester, William De- 
marest, Richard Deacon, Tom Lo- 
well and Iris Adrian, part of a huge 
cast headed up as well by Hayley 
Mills and Dean Jones, chief wardens 
of the cat’s nocturnal affairs. 

Nothing is left undone in sight- 
gagging scenes for the battery of 
comics, as in the case of Miss Lan- 
chester whose prowess in neighbor- 
hood eavesdropping goes unchal- 
lenged until Demarest, the double- 
take artist, gets the cops in on a 
peeping-tom call. 


Gorshin Parlays a Thousand Faces 
Into Big Role In ‘That Darn Cat’ 


Frank Gorshin, the man 
with a thousand faces, came 
to Hollywood five short years 
ago with nothing but a thou- 
sand faces. Since then he has 
won himself a co-starring role 
with Hayley Mills, Dean Jones, 
Dorothy Provine and Roddy 
McDowall in Walt Disney’s 
suspense-comedy, “That Darn 


©1965 Walt Disney Production 


LINE OF DUTY — Amateur detective work leads Tom Lowell into this and many other 
hilarious situations in Walt Disney's suspense-comedy, ‘‘That Darn Cat." The Techni- 
color production stars Hayley Mills, Dean Jones, Dorothy Provine and Roddy McDowall. 


Cat,” and a reputation as one 
of the most versatile and tal- 
ented actor-entertainers in the 
business. 


For this live-wire, fast- 
moving, energetic performer, 
life and the pursuit of happi- 
ness in his chosen field of en- 
tertainment is a contest. For- 
tunately, he is in the habit 
of winning. 


Born and raised in Pitts- 
burgh, Pa., Gorshin won his 
first amateur contest making 
like Al Jolson on the stage of 
a local theatre, when he was 
fifteen. He polished the rou- 
tine and was signed to do his 
act in a Pittsburgh night club. 


Frank’s uncanny talent for mimi- 
cry led to other impersonations of 
Richard Widmark, Marlon Brando, 
Barry Fitzgerald, James Cagney, 
Sidney Greenstreet, Alfred Hitch- 
cock and many others. He is now 
probably the most versatile mimic 
in the business, with a _ steady 
stream of night club engagements 
to keep him busy between movies 
and television. 


Frank’s impersonations seem to 
have more quality than most. Ed- 
ward G. Robinson, one of the most 
oft-imitated actors in the business, 
says, “Frank Gorshin’s impression 
of me differs from that of others 
in that it is not superficial and 
shallow, merely imitating the voice. 
He seems to get inside the charac- 
ter he is imitating, producing depth 
of impression.” 
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Released by BUENA VISTA Distribution Co..Inc. -- ©1965 Walt Disney Productio: 


ROBERT STEVENSON 
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ones tne mes tne 
eligible 


F.B.I.man! 


He's the 
town © 
tiger! 


She's the 
cool 
kitten XR 


OF FUN! 


AW VA 


4 


Walt Disney's 


most hilarious comedy 


THAT DARN CAT 


Starring 


HAYLEY = DEAN DOROTHY RODDY NEVILLE ED 


lS ANES-PAOINE-MeCWAL BRA as i NN 


Screenplay by THE GORDONS and BILL WALSH » based on the book “Undercover Cat” by THE GORDONS 


Co-producers BILL WALSH « RON MILLER « Directed by ROBERT STEVENSON TECHNICOLOR® 
Released by BUENA VISTA Distribution Co..Inc. » ©1965 Walt Disney Productions 


Look to the name 
WALT DISNEY 
for the finest in 
family entertainment. 


Mat 210 200 lines 2 cols. x 100 lines (14 inches) 


tA’ ok Tene 


e 
©1965 Ca hd 
Walt Disney Productions 


| Wot 
- hilarious comedy 


a 


Quen ere es 


RODDY 


~NFECINAIL BRAND 


— TECHNICOLOR® ows [ANCHESTER: DEMAREST: GORSHIN “E> VVTINI 


‘Screenplay by THE GORDONS and BILL WALSH « Based on the book Undercover Cat by THE GORDONS Co-producers BILL WALSH + RON MILLER 
Directed by ROBERT STEVENSON * Released by BUENA VISTA Distribution Co..Inc. + ©1965 Walt Disney Productions 
Look to the name 
WALT DISNEY 
for the finest in 
family entertainment. 


To ae a Ee oe 


Mat 301 252 lines 3 cols. x 84 lines (18 inches) 


NEVILLE 


BRAND 


Mat 401 160 lines 4 cols. x 40 lines (11 inches) 


Starts WEDNESDAY! 


Starts THURSDAY! 


Starts FRIDAY! 


Starts TOMORROW! 


Starts THURSDAY! 


Starts FRIDAY! 


follow the — 
F.B.I. on a 


| wackiest : 
chase of 
alltime! 


Se | ete SLE RQAAA AEE RSA 


Kills: JONES ERG iBonwL- SND. 


oun JANCHESTER DEMAREST GORSHIN “WYNN 


aes by THE GORDONS a: BILL WALSH « Based on the book "Undercover Cat” by THE GORDONS 


Co-producers BILL WALSH* RON MILLER ® Directed by ROBERT Wake tively TECHNICOLOR® 
Released by BUENA VISTA Distribution Co.. Inc. * ©1965 Walt Disn ons 
Look to the name 
WALT DISNEY 5 RUSS g caers ORGY - \eemnaayt SOREL © tana 24 


for the finest in 
family entertainment. 


Mat 209 150 lines 2 cols. x 75 lines (11 inches) 


WHEN THIS, 
RACHELOR |f 


Walt Disneys 


most hilarious comedy 


THAT DARN CAT 


starrin i} HAYLEY 


MILLS: JONES: PROVINE -NFDONALL: BRAND: 


DOROTHY RODDY 


— 3 = | 
ney “EWN Technicolor 


costing INCHESTER- DEMAREST: CRCH N- ED 


Screen 


Co-produc 
Based on the book pr 


NEVILLE 


They're all tangled up with a 
lamese secret agent 


and wherever 

he turns up it's 

. ARIOT 
OF FUN! 


Walt 
Disney's 


most hilarious oy 


_ THAT late vn 


starring HAVLEY = DEAN DOROTHY RODDY NEVILLE 


US ANE PRIN ML RAND i sii WA 


Screenplay by THE GORDONS and BILL WALSH © Based on the book “Undercover Cat” by THE GORDONS | ® 
Co-producers BILL WALSH * RON MILLER * Directed by ROBERT STEVENSON ag wai Or 


Released by BUENA VISTA Distribution Co., Inc. » ©1965 Walt Disney Productions 


Look to the name 


WALT DISNEY 5% H E A T R E 


for the finest in 
family entertainment. 


Mat 306 249 lines 3 cols. x 81 lines (18 inches) 


Walt 
Disneys 


~most hilarious comedy 


THAT 
DARN 


a x @ 


&@ S322 That Darn : 
Cat lead the F.B.I. on# 
the wildest, wackiest 

chase of all time! 


starring HAYLEY DEAN DOROTHY 


MILS JONES: PROVINE | 


ROODY NEVILLE 


MUOWALL BRAND 


Costarring ELSA WILLIAM 


THNCHESTER-OEUARES. consis WYN Technicolor: 


Screenplay by THE GORDONS and BILL WALSH « fase on tne book undercover Cat by THE GORDONS 
Co-producers BILL WALSH = RON MiLLER + Directed by ROBERT STEVENSON 
Released by BUENA VISTA Distribution Co. Inc. + ©1965 Walt Disney Productions 


Look to the name 
WALT DISNEY siege | Be GAS ae E 
for the finest in 
family entertainment 


Mat 204 174 lines 2 cols. x 87 lines (12 inches) 


THE GORDONS se "BILL WALSH - “undercover Cat’ by THE GORDONS - BILL WALSH + RON MILLER + ROBERT STEVENSON 


Look to the name 
WALT DISNEY 
for the finest in 

family entertainment 


Released by BUENA VISTA Distribution Co..inc. + ©1965 Walt Disney Productions 


|; H E A 4. R 


Mat 309 450 lines 3 cols. x 150 lines (32 inches) 


WHEN THIS 


CAT 


Starring 


WALT 
DISNEY'S 


most hilarious 
comedy 


THAT — 
DARN 


HAYLEY M LS 
~—peav UONES 
SS / Dooly PROVINE 
9 oor MDOWALL 


sonata |ANCHESTER « wit DEMAREST «rae CORCHIN ansen WYNN + Technicolor’ 


NEVILLE BRAN LD) 


Screenplay by THE GORDONS and BILL WALSH « Based on the book Undercover Cat by THE GORDONS » Co-producers BILL WALSH * RON MILLER * Directed by ROBERT STEVENSON 


Released by BUENA VISTA Distribution Co.. Inc. » ©1965 Walt Disney Productions 
Look to the name 


WALT DISNEY + H E A T R E 


for the finest in 
family entertainment. 


Mat 404 372 lines 4 cols. x 93 lines (27 inches) 


HE is the eligible 4 
F.B.1. man who 
tails the 


BILLING REQUIREMENTS TO BE COMPLIED WITH 
IN ALL ADVERTISING (including paid publicity) 


THAT DARN CAT 


Pelee Wee Se ee ie SS a ee eee ee 
The following cast and production credits shall be displayed, in the order 
and size indicated, in all advertising and paid publicity (other than group, 
list, teaser, trailer, special advertising and advertisements of EIGHT (8) 
COLUMN INCHES OR LESS). The percentage size designated for each name 
indicates its percentage size of the title, unless otherwise indicated. The 
title size of 100% is determined by the average height of the letters in 


Approx. 75% preceding cast names and 
title. 
Use obligatory in all advertising. 


the title. 
But the chase Ne ab 
wants to get @ always leads dora 
: oe) THAT DARN CAT 
his paws on the back to this saan 


8 
(1) HAYLEY MILLS 


cool 


100% 


75% of main title. 
1st Starring Position. 


kitten 


(2) DEAN JONES 


Must be same size type used to display 
Hayley Mills’ name. 
2nd Starring Position. 


(3) DOROTHY PROVINE 


Must be same size type used to display 
Hayley Mills’ name. 
3rd Starring Position. 


(4) RODDY McDOWALL 


(5) NEVILLE BRAND 


must precede title. 


Must be same size type used to display 
Hayley Mills’ name. 
Ath Starring Position. 


Must be same size type used to display 


Hayley Mills’ name. 
5th Starring Position. 


NOTE: If any of the above starring names precedes title, then all 


Co-Starrin 
(7) WILLIAM DEMAREST 


(8) FRANK GORSHIN 


Walt 


g 
(@)ELSALANCHESTER 


50% of main title. 
lst Co-star Position. Use obligatory. 


Same size type used to display Elsa 
Lanchester’s name. 
2nd Co-star Position. Use Obligatory. 


Same size type used to display Elsa 


Lanchester’s name. 
3rd Co-star Position. Use obligatory. 


Disney's 


(9) and ED WYNN 
most hilarious 
Screenplay by 
comedy THE GORDONS and 
= z BILL WALSH 
; Based on the book 
“Undercover Cat” by 
THE GORDONS 
Co-Producers 
BILL WALSH 
Starring HAYLEY DEAN DOROTHY ROODY NEVILLE . RON MILLER 
MIS: JONES: PROVINE: MIWALL: BREN ics oan iN oust 
<JUNGS:FHUVINC-MeJUWALL GAN: CHEST MES OAS sen 
Screenplay by ipale GORDONS and BILL WALSH © Based on the book “Undercover Cat” by THE GORDONS Te h - lo ® TECHNICOLOR ® 
Co-producers BILL WALSH + RON MILLER « Directed by ROBERT Stevenson J@ChNICOIOr Released by BUENA VISTA 
Released by BUENA VISTA Distribution Co., Inc. » ©1965 Walt Disney Productions DISTRIBUTION CO., INC. 
Look to the name 
ne neue T H E A tT R E ©1965 Walt Disney 
for the finest in Productions 


family entertainment. 


Mat 307 351 lines 3 cols. x 117 lines (25 inches) 


Must be same size type used to display 
Hayley Mills’ name. The artist’s name 
to appear at the end of the cast; “and” 
preceding his name obligatory. 


15% of title, 342” on 24-sheets. 


Approx. 5%. Readable type. 


15% of title, 342” on 24-sheets. 


15% of title, 342” on 24-sheets. 
25% 


Approx. 5%. Use desirable. Small read- 


able type all ads, except where space 
limitation precludes use. 


Obligatory in all advertising. 


Small readable type acceptable. 


© LAUGH AT THAT DARN CAT @ 


starring M 


Screenplay by THE GORDONS and BILL WALSH « pase on the book “Undercover Cat” by THE GORDONS 
Co-producers BILL WALSH + RON MILLER * Directed by ROBERT STEVENSON 


Look to the name 
WALT DISNEY 
for the finest in 

family entertainment. 


HAVE A BALL WITH THAT DARN CAT 


ENJOY THAT DARN CAT... 


HAYLEY DEAN DOROTHY ROODY NEVILLE 


Mat 304 225 lines 3 cols. x 75 lines (16 inches) 


All advertising material in this pressbook, as 
j well as all other newspaper and publicity ma- 
terial, has been approved under the MPAA Ad- 
vertising Code as a self-regulatory procedure 
of the Motion Picture Association of America. 


Technicolor 


With a clue 
around his neck 
and the F.B.I. on 
his tail, he’s 

the world’s 
first Siamese 
secret agent! 


WILLIAM FRANK 


LIS “JONES - PROVINE - MeDQWALL - BRAND - wwcisen - ever - gona 


> 


That Darn Cat 
leads the F.B.I. 
on the wildest, 
wackiest chase 
of all time! 


Navd LWHL 33S 


THEATRE 


Mat 207 100 lines 2 cols. x 50 lines (7 inches) 


® Released by BUENA VISTA Distribution Co., inc. 
©1965 Walt Disney Productions 


She's the eS He's the 
eligible 


Walt Disney's ‘nce comedy 


THAT DARN C; 


TECH NICOLO R nis Released by BUENA VISTA Distribution Co., Inc. + ©1965 Walt Disney Productions 


All inquiries on this procedure, which is voluntarily subscribed oe a ae a ce a 3 


to by the major motion picture companies, may be addressed 
to: Advertising Code Administrator, Motion Picture Association 


Mat 206 100 lines 2 cols. x 50 lines (7 inches) 


of America, 522 5th Avenue, New York, New York 10036 


...S0 spread the good word with these special slugs, 
placed at the top of all your holdover ads! 


2nd WEEK OF RIOTOUS FUN! 


HELD OVER 
2nd BIG WEEK 


z : zens 8 tat ee os 
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NEVILLE 


5 ~=(ENCHESTER- DEMAREST « GORCHIN « =WAN 


Screenplay by THE GORDONS and, BILL WALSH « sased on the book “Undercover Cat" by THE Goroons « CO-producers BILL WALSH « RON MILLER = Directed by ROBERT STEVENSON 
Released by BUENA VISTA Distribution Co., Inc. - ©1965 Walt Disney Productions 


Look to the name 
WALT DISNEY 
for the finest in 

family entertainment. 


Includes ifs: Hews below and Scene Cut Mats 3A and. ie sous | 
heed cae Ads | can also be ordered Seon - number. 


ee SS Steere 


‘WALT DISNEY’ S| 


_ most hilarious comedy 


Pre RR 


most ° 
ae 
comedy 


: When this 
: eligible 


DARN CAT , 


©1968 Walt Disn facial ction TECHNICOLOR® 


TECHNICOLOR® 


by BUENA VISTA Distr 965 Walt Disney Product 


[the chase Mat 208 50 lines 2 cols. x 25 lines (3 y inches) By ince t inches) 


Walt Disney's A Wild, Wacky Chase! 


most hilarious comedy 


THAT 
DARN CAT 


TECHNICOLOR®- ©1965 Walt Disney Productions 


Walt Disney's | 


most hilarious comedy 


DARN | EE Mat 104 14 lines (1 inch) Walt Disn y's 


most hilarious comedy 


oe WALT DISNEY'S 


most hilarious IN CA 


Mat 102 75 lines (51 inches) THAT DARN CA 


TECHNICOLOR® - ©1965 Walt Disney Productions 


Released by 
BUENA VISTA Distribution Co., Inc. 


Mat 205 28 lines 2 cols. x 14 lines (2 inches) oe 


©1965 
Walt Disney Productions 


Mat 101 50 lines (344 inches) 
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HAYIEY RODDY NEVILLE 


owe MILLS JONES PROVE MEDOWNALL: BRAND 


Walt Disney Productions 


~“TANCHESTER - DEMAREST: GORSHIN- WYNN Technicolor’ 


Screenplay we THE GORDONS and BILL WALSH . Based on the book "Undercover Cat” by THE GORDONS - Co- -producers BILL WALSH “RON MILLER + Directed by ROBERT STEVENSON. 


i St betes eer «Waa ee ve 


._.=—:«—_.zaéséwtldwddd.z.eewd.w.dwttszaézszsCwdsénéé’édéé#”ététéz 


Available in 8 column and 5 column tabloid size 


ORDER FROM— NOTE: 
Buena Vista Specialty Dept. The reproduction of the co-op ad on this page is in fine 
477 Madison Avenue screen, ready for your use, same size, in offset newspapers. 


New York, N.Y. 10022 


Page 19 


© 1965 Walt Disney Productions 


OOK 


Here’s the key to 
a 6-way, double-barrel 
promotion for 


Walt Disney's 


QO FULL PAGES IN FULL COLOR IN 
LOOK MAGAZINE-NOV. 16-ON SALE 
NOV. 2. CIRCULATION 8,000,000! 


The Advertisers are: 


J.C. PENNEY CO. 


4 PAGES IN LOOK, PLUS LOCAL PROMOTIONS 
AT 1700 STORES 


5 CENTS - NOVEMBER 16, 1965 


ALSO... 


SCRIPTO 


INTRODUCING THE SCRIPTIP PEN 


ITS BOILING - CANADA DR 
ia creipaRsd * - FOR WINK, THE SASSY NEW ty 
AND ITS COWARDICE.. | R ALSTON PURIN A 


A NATURAL...PURINA CAT CHOW 


LUDENS 


CHOCOLATE CANDIES 


YAMAHA 


SPORTCYCLES FOR THE GO-GO SET 


i te bisespra fide. 


Dago 97] 


... At these 9 colorful pages that tell the story 
of a day at the Walt Disney studio. Plenty of excitement! 


Spectacular off-beat exposure for THAT DARN CAT! 


The stars of THAT DARN CAT shown in the accompanying ads are: 


Dean Jones 


Dorothy Provine 
Abigail Shelton (FB.I. secretary) 


Tom Lowell 


William Demarest 


Dasattiy Provine s by Panney's 


8:20 A.M. “Signing with a Seriptip shows you've really arrived!” 


“Ym awtully glad Walt lined up such a big cast to Support me. Here's 
Tom Lowell just signing the studio call sheet now. See? He's using 
one of those fabulous new Scriptin Pens by Scripte that everyone 
seems ta have just discovered. With Scriptip, the ink flows throvgh: 

# oth Dacran fiber tip that just q-li-d-e-s over paper, 


leather, plastic, freezer wrap, giass, cloth, wood - most anything! 
it's perfect for signing autographs and things on photos. And 
just the tightest jauch does it! In fact ime Scaptip moves so 
fast and easy it puts the fur back in writing! Take your choice 
of & colors, of buy them all. At 3¢¢ apiece, haw can you lose?” 


The lead-off page shows 
Dorothy Provine and 
Dean Jones entering the 
Disney studio on a Yama- 
ha sportcycle. Remember 
‘‘The Monkey’s Uncle’’? 
Disney fans will again go- 
go-Yamaha. Notice the 
credits, upper right, and 
D.C. riding in the Yamaha 
basket and entering 
stealthily, lower left. 


@ and rotary valve wngine pies dan efficiency far superior to ather sie 


Darothy Provine and Gear Jones GO-GO YAMAHA he Walt Disney Studios fashions by Panmey's 


8:10 A.M. “Making a grand entrance is very important.” 


Here | am arriving at the studic in alyte on Dean Janes’ sleek new Sportcycles. You gat maximum two-struke ecanomy {up to 200 
Yamaha “Riverside 90. The pretty gir! is Darothy Provine. Could Mpyiy asd Goo't have to bother with messy mixing of gas and ol 
you guess that be Yamaha's rakish quod took« a heart Of course. the engine’ a5 @ kites pure Yet it doesn’t 
ef pure ga... aired by the World G Prix champion? Anybody yfont on puwer i Along at 89 mph and never 
worth his cainip cart tell you Yamaha's unique oil injection syetem misses @ lich. There's nothieg common about a Yamaha. it's 
iy Sure pleasure all the way!” 


Get Going on the Greatest coin VA MAHA 


MOERNO TIONAL CORVORATION 


A natural! D.C. is in his 
own element, gobbling up 
that good Purina Cat 
Chow. This product will 
find its way into thou- 
sands of supermarkets... 
a great opportunity for in- 


store showmanship pro- 
motion. 


2) Inside the studio . . . Dorothy and D.C. at the 
sign-in desk, where a Scriptip pen is promi- 
nently in use. D.C. inspects one at lower left. 


Abigail Sheiton in faxhions by Ponney's 


10:30 A.M. “When you’re a star you should eat like a star.” 


“is my movig I'm supposed tp have a ferocious appetite—a role { Chow's mild aroma. And the flavor! What can | say, except fs a 

relish because {confidentially} it’s true! { admit it: most any deluxe new blend cats posilively crave. Meat. milk, fish, chicken 

time is Chow time wilh me. Especiatly when it's my personal all our favorite Havors right here in one food! Purina Cat Chow. 

favorite, Purina Cat Chow. There's something if there's an easter way to get the full nutrition a star of my stature 
just irresistibly tantalizing about Purina Cat fequires, you tell maf” 


Purina Cat Chow 


5) Dean Jones also sports 
Penney styles, bringing 
the DARN CAT promotion 
into more Penney depart- 
ments. Like the motion 
picture, this promotion is 
geared to reach the entire 
family. 


$f — 
Mn. (Uppy 


Deratiry ne and Dean Jones in taxhinns by Fenaey’S 


11:25 A.M. “Mee-wow! What publicity pictures! Dorothy goes into 
action in her sensational Penney stretch pants!” 


“tn this picture Pm helping fing up some publicity shots for & My Cuat—-propectinnad, Ino! And the kogkier the pose the better 
Solossal double feak my new movie and Penney taahions cause they fet yo ape OF just 
Doesn't Qorathy Provinel Jank terrific? Har Penney Actionwear’ Frankly, 1m mad for P poriawenr Rut <peaking & 
pants of Chemstrand Stretch Bine 0)" nylon and S tat with a Penney charge account, | te think Dorothy went 3 
weave have heaps of pub- hesty-wise (nalures. They're stock a5 t swester. Si uid have changes das. 
ens of ather Penney cvalar-coortinales mateart © 


Peer 


Psincuis 


ALWAYS FIRST OUAUT 


Hants $LE corner GIO Ces | Age PD Rises Ganke reed iow 


Bean Jonus and Dornthy Proving in tashions by Pemiey's 


12:43 P.M. “Penney’s Towncraft® Sportswear with Fortrel” held up better 
than Dean Jones during this little off-camera clash!” 


4) Dorothy Provine shows how Penney Action- 
wear should be worn, as D.C. and Dean Jones 
cast admiring glances. Millions of shoppers 
will cast admiring glances at this fashion at 
Penney store windows and fashion depart- 
ments. Make sure they also see an announce- 
ment of your engagement at the same time. 


“San theip it if that daggane bulltiog’s billing isn’t a8 high as mine? and sharp! Koaw why? { did a little sleuthing and found out both are 
And here's poor Dean caught in the middie! But-—isn’t it Celanese Fortre!” polyester and cottan that's been Penn-Prest 
amazing ?— even a cat and dog fight didn’t faze his Towncralt Means you never iron—cat's hanor! Toss in a washer...tumble 
twill-weave slacks and that snappy plaid shirt. And sa matter > ‘em. put ‘em right on. imagine! Easy prices. too. Naturally 
how fong under the hat lights, they stilt looked fresh-pressed - Penney siways gives you puri-fectly wonderful values! “ 

Pi 


Pocus 


ALWAYS FIRST QUALITY 


Fortmnt is 8 Cadema® at Fiber tndustring, ine 
Speed ehict in mony nolan, $%: precutted twit mcann socks, $5.98. Chacne fat mast 1706 Peary stores vaast In cst. 
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we Dorothy adds a very special touch of glamour. 
This page should send every stage-struck 
teenager straight to Hollywood . . . or to your 
theatre. D.C. continues his antics along the 
bottom. 


3:34 P.M. “Even a star puts his foot in it once in a while. But 
don’t worry...that shirt is Penney’s Towncraft Fortrel’.” 


wi! Being paw-printed by the FB. can be p 


enneys 
ALWAYS FIRST QUALITY 


4:05 P.M. “Relaxing between takes, I admire Dorothy’s 
--er--Gaymode’ nylons!” 


6) Dean and D.C. are back again, reenacting one 
of the most hilarious scenes of the motion 
picture. They demonstrate that fun is always 
in style. Here’s a tremendous full color still 
for special display. Take it out of your copy of 
Look magazine. 


are apelied out every bit as Hsicky aa my contract with Mr. Disney: 
Propartioned fit, slim seaming, neat heels, minute Miceo-Mesh: 
% Diora, text terns, sarstal-foot design. (and 


comes to fashion and quality, 
you're really looking for, the 


ices 
now what 
marty-cats!” < 


enneys 
ALWAYS FIRST QUALITY 


© A sweet ending to a sweetheart of 9-page 
spread. Tom Lowell dips into a plate of 
8) Canada Dry’s Wink is the Luden’s candies as Abigail Shelton looks on 
sassy drink that ties in and D.C. struts away, heading for bigger and 
perfectly with Walt Dis- better adventures (see the motion picture). 
ney’s sassy Siamese se- 
cret agent. Dean Jones 
and William Demarest put 
their best wink forward 
for the amusement of 
their co-stars. 


4:30 P.M. “A break between takes with Wink... 
the sassy one from Canada Dry.” 


“Well, i'm glad somebody finality came up with a sparkling drink to in fact, Dean Jones is about to start on his second Wink in the 
match m atiby. yy and lovable, that's Wink... the brand icture above Wink is the drink thal’s baght, fresh. bouncy and 
nally different! + don't have te tell you delicious... the perfect quencher when: nO 
€ a thirsty business. And after a long workout aver your thirst telis you to do some. 
ody's fips for a nice cold Wink Wink... the sassy one fram Canada Ory.“ 


bd 
Wi n k ... fhe sassy one from Canada Dry 


ns by Panney's enjoy 2 double treat tro" Sth Avenue Candy Bars and Metiomint patties 


5:30 P.M. “Sth Avenue Candy Bars from Luden’s 
send everybody home smiling.” 


“One toak at Tom Lowell and Abigail Shelton and you know Sth and topped with crisp almunds. They taste so gaod you have to 
Se gt & tol e aD wer SOO 


Avenue 18 extra-g 


have fun! And wauid you believe it? Luden’s makes over 5 
Vea a way of turning frowns. other kinds of candies, too, Everything from chocolate-cavaredt 

3 Just a> creamy Meliamints fa cordial cherries anc beautiful Christmas! 
hon of spun peanut butter centers. coated with rich mitk chocolate fandies. # & comes fram Luden’s it’s the cat's meow! 


LUDEN’S 
Sheed ee onvnios 


DISPLAY SHOWMANSHIP can add tremendously to the 8,000,000 paid circulation that you have going for this 
motion picture. Put up a lobby display of all 9 pages, plus the LOOK cover, when the magazine first hits the stands 
(Nov. 2). Post your opening date along side. Similar displays will be put up in J. C. Penney store windows. Make 
sure an announcement of your engagement accompanies that display. Use your contacts with newsstands, magazine 
distributors, etc. for billboarding of trucks and point-of-purchase displays. 
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INTERIOR 
DISPLAYS 


The same props used for J. C. Penney’s 
windows will also be adapted to interior 
displays, as typified by the design at 
right. There will be special displays in 
record departments where the Louis 
Prima recording of the DARN CAT theme 
is being promoted. There will be special 
candy counter displays, as part of the 
Ludens participation. There will be dis- 
plays in all men’s and women’s fashion 
departments. Take full advantage of this 
display springboard for an announce- 
ment card heralding your engagement. 


NEWSPAPER ADS 


Special holiday ads have been prepared for use by Penney 
units, particularly the larger stores. Get together with the 
local Penney manager and explore the possibilities for fur- 
ther exposure of THAT DARN CAT in paid advertising. Point 
out to him that a Merchants Co-op ad is part of your cam- 


paign. 


J.C. PENNEY FIRES THE FIRST BARREL IN 
1700 STORES IN ONE BIG BLAST! 


WINDOW 
DISPLAYS 


The illustration at left is one of sev- 
eral window designs prepared by 
J. C. Penney for use in its 1700 
units. Each store will be supplied 
with the necessary display acces- 
sories, including 8 x 10 stills of 
various scenes from THAT DARN 
CAT, ads and covers from LOOK 
magazine, DARN CAT cut-out sign 
holders, DARN CAT paw prints, 
klieg lights, window streamers, 
full size cardboard Yamaha sport- 
cycles, plus copy cards announcing 
the coming of Walt Disney’s THAT 
DARN CAT. Mr. Exhibitor: Make 
sure the name of your theatre and 
your opening date are on these 
copy cards. 


CROSSPLUG 
OPPORTUNITIES 


The availability of special props to the local J. C. Penney 
store opens up exciting possibilities for crossplug displays. 
For example, while your poster displays are in the Penney 
store, a Penney mannikin wearing THAT DARN CAT fashions 
can enhance the DARN CAT display in your lobby. This is 
just one idea. You can go on from there. 


THE SECOND BARREL IS TIMED 10 
GO OFF WITH YOUR ENGAGEMENT! 


Mr. Exhibitor: J. C. Penney store managers have been authorized to cooperate with you in the 
promotion of your DARN CAT opening. It is up to you to supply the excitement, the know-how and 
the energy to turn this tie-in into a profitable working relationship. Get started now! Following are 
some facts and suggestions. 


PY 
®g"1,000,000 COPIES OF THE 
LOOK HOLIDAY FUN BOOK 


distributed in Penney stores 
throughout the country. The Fun Book is one of the most exciting ac- 
cessories ever developed for a motion picture. There are stories and 
pictures, games, cut-outs and handsome illustrations, all about 
THAT DARN CAT, and all in full color. There are also festive holiday 
ideas making use of the products of the manufacturers participat- 
ing in the DARN CAT — Look magazine promotion. 24 enchanting 


pages! 


Note: An additional 500,000 copies of the Holiday Fun Book 
are being distributed by Canada Dry via 6-packs of Wink! 
Canada Dry is also preparing shelf talker displays. Another 


oe 


One of the funniest scenes in 
Walt Disney’s THAT DARN CAT is 
the one in which Dean Jones, por- 
traying an F.B.I. agent, attempts 
to ‘‘fingerprint’’ the cat. This 
scene offers the inspiration for 
what can be an amusing and 
highly-effective radio promotion 
for the picture. 

For a two-week period, prior to 
the start of the regular radio cam- 
paign, disc jockeys, on a station- 
wide basis, will invite their listen- 
ers to send in the ‘‘fingerprint’’ 
of a cat on a postal card. (In addi- 
tion to the ‘‘fingerprint,’’ the card 


opportunity for exposure, this time’in supermarkets! 


should also include the cat’s name 
and address and the name of the 
person sending in the card.) 

The post card will be mailed to 
the THAT DARN CAT Contest, in 
care of the radio station. At the 
end of the contest period, the sta- 
tion will hold a drawing from 
among all the cards received. 
Some lucky cat (whose name is 
on the card drawn) will receive an 
exciting prize. 

It’s simple, easy and lots of 
fun. For extra excitement, a d.j. 
might suggest to his listeners that 
if they don’t have a cat of their 


own, maybe they can borrow one 
from a neighbor. Or, if they can’t 
find a cat anywhere, use the “‘fin- 
gerprint’’ of whatever kind of 
household pet they happen to 
have ...adog, parakeet, rabbit, 
white mouse, orangutang, your 
wife, kid brother, etc., etc. 

But the emphasis will be on 
Walt Disney’s THAT DARN CAT. 
We will have the whole town talk- 
ing and laughing about the pic- 
ture even before our commercial 
advertising campaign begins. 


Mr. Exhibitor: You can set up your own radio promotion, following the above outline. Promote con- 
_ test prizes locally, working with J. C. Penney and other retail stores. 


ADD YOUR OWN SHOWMANSHIP TOUCH 


6% CONTESTS 6&®, JoINT ADVERTISING 


° Be Your local Penney units can be- 
come part of your radio promotion, 
above. Also go over all other contest 
possibilities with local Penney man- 
agers — coloring contests, a find-the- 
cat contest in stores, cat photo con- 
tests, a ‘‘how many candy cats in the 
barrel’ contest, etc. 


Be Work out an arrangement where- 
by mention of your DARN CAT open- 
ing is included in all Penney ads, and 
vice versa. Work out a merchants 
co-op ad with an exciting new twist, 
such as, “‘Penney’s has darn good 
values, says THAT DARN CAT!” 


98% MAILINGS 


Take advantage of the regular 
mailings that go out from the Penney 
stores to their customers. Put in a 
stuffer announcing your engagement, 
contest, special promotions, etc. You, 
in turn, can make your mailing lists 
available to Penney. 


@8% AT PENNEY'S 


If you have any special events 
that require large areas to accommo- 
date crowds, arrange to use a Penney 
parking lot. You get the space, they 
get the identification. 
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6-WAY PROMOTION POSSIBILITIES 


Remember, in addition to J. C. Penney, there are five other advertisers participating in the Darn Cat promotion. 
Each one offers unique opportunities for local exploitation. On this page are just a few of the many ideas you can use. 


YAMAHA e CANADA DRY’S WINK e SCRIPTO’S SCRIPTIP « PURINA CAT CHOW e LUDEN’S CHOCOLATES 


DARN CAT DANCE PARTY 


Set up a Darn Cat party for teen-agers! The place: a 
Penney store or parking area, or a TV station (as part of 
a live local program) or at a giant supermarket. The re- 
freshments: Wink and Luden’s candies, to ‘be supplied 
by supermarket or distributor, who can co-host the party. 
The purpose: To see which teen-age couple can come up 
with the most original dance, which will be then given 
the name, the ‘‘Darn Cat’’ (successor to ‘‘the Monkey”’ 
and ‘‘the Fish’’). The prizes: Merchandise from the su- 
permarket, merchandise from Penney, tickets to the 
opening of ‘‘That Darn Cat’’, copies of the Darn Cat 
theme song recordings by Louis Prima (Vista) and Buddy 
Greco (Epic). Publicize your Darn Cat dance party via TV 
and/or radio and by posters and heralds in retail stores. 
For an added twist to this idea, invite contestants to bring 
along their cats, and serve cat snacks of Purina Cat Chow. 


COLORING CONTEST 


A Walt Disney coloring contest is always a natural, and 
this time it comes with a natural plus—Scripto’s new 
Scriptip Pen. The 39-cent pen comes in 8 colors, and its 
smooth fiber tip writes on just about anything— paper, 
leather, plastic, glass, cloth, wood, etc. What an oppor- 
tunity for a novelty twist—a special prize offered to the 
contestant who submits the most unusual entry blank! 
They can draw and color their Darn Cat picture on an old 
leather handbag, an aluminum washboard, a sweatshirt, 
a lunch wrapper, etc. For subject matter, invite contest- 
ants to draw the kookiest Darn Cat they can think of. 
Among the prizes—a full set of Scriptip Pens, a year’s 
supply of Purina Cat Chow, etc. 


D.C. LEADS THE WAY 


The paw prints of D.C., sassy Siamese star of ‘‘That 
Darn Cat'’, have proven to be a useful trademark in 
advertising, promotion and display. Put them to use 
locally in a hundred ingenious ways: In supermarkets — 
have D.C. paw prints lead to the Luden’s display, the 
Wink display and the Purina Cat Chow display. At 
Penney—have the paw prints lead to the counters where 
advertised sale items are on display. Tie this in with 
an advertising headline, ‘‘That Darn Cat will lead you 
to the best darn values at Penney’s!”’ At your theatre— 
have paw prints lead from the sidewalk to your boxoffice, 
and to your refreshment counter, for extra attention to 
soft drinks and candy. In stationery stores—put paw 
prints on the counter leading to the Scriptip display. 
Note: You can make paw prints in two ways—1) a rubber 
stamper, 2) imprinted on round paste-on paper discs. 


GO-GO (AGAIN) YAMAHA 


Yamaha is tieing in with another Walt Disney teen- 
appeal motion picture, following the roaring success of 
the Monkey’s Uncle promotion. Another opportunity for 
the alert showman to go-go-go where the boxoffice action 
is. Make sure a notice of your ‘‘That Darn Cat’’ opening 
is posted in all nearby Yamaha showrooms. Run special 
contests and promotions tied in with Yamaha test rides 
and Yamaha advertising. Here’s an idea: Have a banner 
announcing your engagement displayed on the demon- 
stration model used by your local Yamaha dealer. Dis- 
play a Yamaha in your lobby, decorated with cat cut-outs 
and appropriate copy, such as ‘‘Hop on your Yamaha, 
and Go-Go See-See THAT DARN CAT!” 


A PENNEY FOR YOUR IDEAS 


Pages 21 through 25 describe the big tie-in with J. C. Penney, and on Page 25 there are some additional suggestions 
on how to go one, or two, or ten steps further on the local level. Keep this in mind—The Penney tie-in is a double-barrel 
promotion, with the second barrel timed to coincide with your opening of ‘‘That Darn Cat’’. The manager of your nearby 
Penney unit has plenty of leeway and encouragement to go along with you on promotions. It’s up to you to come up with 
the ideas and the energy in such areas as—Crossplug displays, in-theatre fashion shows, lobby displays of merchan- 
dise, joint advertising, in-store contests and drawings, in-store distribution of heralds, the use of ‘‘Darn Cat’’ recorded 


music over store loudspeakers, etc. 


‘GIVE ‘THAT DARN CAT’ A ROYAL WE 


a - saps : 


Recorded WMuséc 


Recorded music by Buena Vista Records, recorded 
music by Epic records and sheet music by Hansen 
Publications are all available for promotional use 
on behalf of ‘‘That Darn Cat’’ (See Pages 28 and 
29). Go after music store crossplugs, radio air- 
play, use of the sheet music by local bands and 
lobby sales of records and albums. Your Buena 
Vista and Epic distributors will supply quantities 
of the records at promotional prices, and will work 
with you in getting radio airplay and retail store 
cooperation. 


Promote with Publications 
There is a tremendous array of ‘‘That Darn Cat’’ 
publications, with something for every age group 
(Pages 30 and 31). Set up a lobby sales display. 
Offer copies of the Bantam Book edition to schools 
and libraries, use books for contest prizes, and put 


up poster displays at book stores, drug stores and 
newsstands. 


Stuffed Cat Contest 


There is a stuffed ‘‘Darn Cat’’ toy on sale at retail 
stores and through McCall’s magazine (Page 30). 
Work out a promotion based on this novel item. For 
example: Have a women’s club or a sewing group 
run a contest for the benefit of an appropriate 
charity, such as the local Humane Society. Have 
each contestant purchase the pattern and make the 
stuffed cat. Then, after the winner is chosen, sell 
the cats at a bazaar, with the money going to the 
selected charity. Or, simply donate the stuffed cats 
to a children’s home. The idea is unusual enough to 
draw considerable cooperation and publicity. 


Execting Stills 
Exchange sets ‘‘A’”’ and ‘‘B’’, available through Na- 
tional Screen Service, include some of the most ex- 
citing publicity photos that have been seen ina long 
time. Some of these are the same stills that are ap- 
pearing in the windows of 1700 J. C. Penney stores. 
Give them the attention they deserve. Order them 
now and make sure they get exposure through 
newspapers, in store windows, on school bulletin 


boards, in lobby displays, and everywhere that 
moviegoers gather. 


Special Theatre Recording 


The voice of Buddy Greco announces that ‘‘Darn 
Cat’’ is coming soon to your theatre. The vocalist 
then swings right into an upbeat version of the title 
song. All this is on a free transcription, available 
from the Buena Vista Specialty Dept. Start playing 
this record over your sound system during inter- 
missions as early as possible. Have your patrons 
humming the title song and get them in the want- 
to-see mood well in advance of your opening (De- 
tails on Page 29.) 


WITH THESE COLORFUL FLAGS AND BANNERS IN DELUXE FLUORESCENT SATIN! 


THREE COLOR 
USHER’S BADGES. 


Let your staff herald 
this wonderful motion 
picture with these 
badges. Priced at 50 
cents each. 


WALT DISNEY'S 


Most hilarious comedy 


3-PIECE STREAMER. An attractive 17’ banner, priced at $21.50 each. 


THAT. 
"), DARN CAT 


TECHNICOIOR: 


SECTIONAL VALANCE. $2.10 per running foot. Minimum order—10 feet. 


WAIT DISN 
nt Most hilarious nee THAT DARN CaT 


TECHNICOIOR, 


i’ sie 
McDOWALL- BRAND 


ie i 
McDOWALL: BRAND 


STARRING 


(eS 


Manufactured by 
NATIONAL FLAG 
COMPANY 
43 West 21st Street 
New York 10, N. Y. 

In U.S.A. also order from 
your nearest 
NATIONAL SCREEN 
SERVICE office 
In Canada order from 
CONSOLIDATED THEATRE 
SERVICES 
120 Wellington St. W 

Toronto, Ontarto 
Canada 


AUTO BUMPER BANNER: $1.00 each. (Minimum order —15 pieces). Free theatre imprint. 


Werchauts Co-of 44d 


Wherever That Darn Cat goes he leaves excitement 
in his wake. That’s the idea behind the Merchants 
Co-Op ad on Page 19 that provides a real off-beat 
theme for a local retail promotion. Set it up early 
and get that extra newspaper space going for your 
engagement. 


7U Film Clipe 


The two entertainment film clips included in the 
‘Darn Cat’’ campaign are among the most unusual 
and exciting ever offered for free television use. 
They both have suspense, action and comedy, and 
each tells a complete little story by itself. Together 
or individually they make wonderful TV entertain- 
ment, and should help start the word-of-mouth 
going in your community. This same footage can 
be used in schools or wherever 16 mm facilities 
are available. Go after maximum exposure. (Details 
on Page 2.) 


Keceorded Tutewtews 


The Dick Strout interviews of the stars of ‘‘That 
Darn Cat”’ will be heard over more than 800 radio 
stations. In addition, a transcription of an abbrevi- 
ated interview with Walt Disney, Hayley Mills, Dean 
Jones, Dorothy Provine, Roddy McDowall and writers 
Mildred and Gordon Gordon is available for use 
over any local radio station. This facility is available 
free through the Buena Vista Specialty Dept. (De- 
tails on Page 3.) Make the most of this interview 
in combination with all your other radio facilities, 
and as part of your over-all radio effort, including: 
Airplay of recorded ‘‘Darn Cat’’ music, radio con- 
tests, special event announcements (store promo- 
tions, etc.) and paid advertising. 


@ @ e 

Pie Promotion Recipe 
This is an idea that has already been used success- 
fully in one situation. A local commercial pie bakery 
prints single letters from the title of Walt Disney’s 
‘That Darn Cat’’ on the boxes of its pies. Winners 
are chosen in two ways: 1) a radio station an- 
nounces one of the letters over the air, and all 
holders of boxes with that letter must call in and 
identify the record being played at that moment: 
2) Those who collect all 22 letters receive a spe- 
cial prize. 


Cat Aer. Contest 


Run a contest for the most heroic animal, with em- 
phasis on the cat, dog, etc., that may have helped 
apprehend acriminal. In all publicity, point out that 
this is what happens to the feline hero of Walt Dis- 
ney’s “That Darn Cat.”’ In addition to prizes, have 
the animal hero’s paw prints set into the concrete 
sidewalk in front of the theatre with a mock Holly- 
wood ceremony. 


THAT SASSY SIAMESE RIDES HIGH ON THEATRE IMPRINT BALLOONS 
FROM OAK RUBBER CO. 


Theatre imprint balloons, an exciting way to 
reach the youngsters, are now available at sub- 
stantially reduced rates. Take advantage of this 
‘““Showmanship Media’’ opportunity, now more 
economical than ever! 


22-070 DC 


7-inch diameter round balloon, assorted 
colors, imprinted on two sides. First side 
imprint as shown at right. Second side 
imprint is theatre copy, in three or four 
lines. 


All shipments are postpaid. Your order must 
include a check or money order for the full 
amount. Also include your theatre copy, which 
Oak Rubber will set in type for imprinting. 


Allow 2 weeks from the time Oak Rubber re- 
ceives your order to delivery of balloons at your 
theatre. A delivery target date is requested. 


Publicity Power 


Give the publicity pages of this pressbook (Pages 
4-8 and 10) a careful second look. There is lots of 
unusual material that will earn extra space in your 
local newspapers. In addition to stories about all 
the stars, there is a great 3-column scene cut of 
Walt Disney and the cast (Mat DC-3A), stories about 
the newest comedy team on the screen (William 
Demarest and Elsa Lanchester), plus many other 
newsworthy items concerning little known facts 
about popular film personalities. Remember, don’t 
limit your publicity effort to the entertainment sec- 
tion. Contact the features editor, the pet columnist, 
the women’s page editor, etc. There is plenty of 
material for all. 


Rookie Caption Coutest 


Supply stills from your exchange set to a local news- 
paper, selecting one to be run each day for a period 
of four, five or six days. Readers are asked to supply 
captions that are the most original and the funniest. 


The Cat Walk 


Test the ingenuity of the teen-age crowd and offer 
top prizes for the someone, or ones, inventing a 
new dance based on ‘‘That Darn Cat,”’ calling it the 
Cat Walk or just plain Cat. Hold a big dance-off (Cat 
Hop?), having it televised over a local teen-age 
dance program. 


Cat tn the Bag 


Run a giant promotion in cooperation with all local 
merchants...a fabulous cat hunt. The merchants 
use the ‘‘That Darn Cat’’ theme for their stores and 
use the paw prints to lead the way to bargains. One 
set of prints will lead to a bag in which a toy stuffed 
cat is hidden. Each day the newspapers will carry 
a Clue to its whereabouts. The lucky winner will re- 
ceive an avalanche of gifts donated by the partici- 
pating merchants. The whole town will join in the 
search to ‘‘Let the Cat Out of the Bag.” 


Kestanrvauts 


Take advantage of the hilarious pie-in-the-face se- 
quence from “‘That Darn Cat.”’ Distribute stills from 
that scene, clearly identified as coming from the 
motion picture, for display in restaurants and drive- 
in snack bars, with an overhead caption reading, 
‘“We serve it neater. Try our freshly made desserts.”’ 


Pet Shop Drawing 


Have patrons keep their ticket stubs and deposit 
them, with name and address, at a local pet shop. 
Draw for a cat after the playdate. Pet shops gets 
in-theatre publicity. Also on the air if radio is used. 


Colors aud Captions 


All tied together and ready for coloring! That’s the 
cast of ‘‘That Darn Cat”’ as it appears in the unusual 
coloring contest on Page 20. The situation depicted 
is bound to draw a quizzical response, so add an 
extra twist to the contest — ask for captions explain- 
ing what is going on. This could be a real conver- 
sation starter. 


Darn Cat #iddeu 
Wristwatch Mystery 


Radio promotion: Clues are given on the air as to 
where the wristwatch is hidden. The winner finds 
a card or note that is exchanged for the watch at 
the theatre. 


The Missing Miss 
Detective 


Find the Undercover Girl (dressed like Hayley Mills 
in trench coat, collar up, dark glasses, etc.) Publi- 
cize on radio or TV, using a still of Hayley in the 
costume as a Clue. 


Last aud “Pound 


Run ad on pet page: ‘‘Lost Siamese cat with wrist- 
watch around his neck, reward for kind animal lover 
who will return this beloved pet.’’ Have telephone 
number of local theatre where ‘‘That Darn Cat”’ is 
playing. Send one or more cats out and offer them, 
with the watches, as prizes. 


Word Coutests 


Have high school contest where students compete 
to see how many words in the English language they 
can find with the word ‘‘cat’’ in them, i.e., catapult, 
muscatel, etc. Modification of this contest would 
have the words actually pertain to cats, i.e., cat- 
walk, caterwauling, etc. 


Drau for Prezes 


Set up an animal paw print booth in the lobby of 
your theatre. Invite the public to bring pets to 
theatre to make a paw print on a card which will be 
placed in a barrel for a drawing. 


Uame-Vhe-Cat Contest 


Secure a Siamese cat to be put on display in lobby 
of your theatre. Patrons are invited to submit 
‘‘names’’ for the cat. The winner gets the cat, or 
other prizes. 


RES 


ORDER BLANK 
Style 22-070 DC IMPRINTED BALLOON 


OAK RUBBER CO. 
Ravenna, Ohio 44266 
Attn: Mr. Perry Williams, Sales Mgr. 


Please send me ..................0..... imprinted ‘‘That Darn Cat’’ bal- 
loons, shipping prepaid, at— 


$14.00 per 500 
$25.00 per 1000 


Enclosed is my check (or money order) for $.............0....0cccc00ee 
made payable to Oak Rubber Co. 


ee hts FIN PGR COV sn 1s ec rc cn cs cas RR bam on igs esd 
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Manager 
Theatre 
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- BV-3334 


Original musical score 
from the sound track 
of the motion picture 


With the title song sung by Louis Prima also by Bobby Troup 
Score composed and conducted by Bob Brunner - Title song by wesc M. Shean and Robert B. aera 


LOUIS PRIMA 


SINGS ‘THAT DARN CAT’ 
45 RPM Sug. Ret. 94 cents 


ILLUSTRATED AT RIGHT 
AND ON THE FLIP SIDE 


LOUIS PRIMA & GIA MAIONE sing 
‘SUPERCALIFRAGILISTICEXPIALIDOCIOUS’ 


portant: 


album and single shown on 
this page may be obtained at 
promotional prices 1 from your nearest 
Buena Vista Record distributor. 


F-445 


FROM THE WALT DISNEY MOTION PICTURE 


ORIGINAL SCORE 
FROM THE SOUNDTRACK 


ILLUSTRATED AT LEFT 
BV 3334 LP 33% RPM 


Suggested Retail 
STEREO $4.75 MONAURAL $3.79 


SIDE #1 
THAT DARN CAT—LOUIS PRIMA 
HOODLUM’S HIDE-OUT 
PATTI 
MOM’S IN DISTRESS 
SNOOPY’S THEME 
KITCHENS TO BURN 
SURF-IN 


VO oP oN 


SIDE #2 
TEN FOOT SURF 
FOUR FOOTED INFORMANT 
STILL NINE LIVES TO GO 
ABC'S OF THE F.B.I. 
CAT SCAT 
TAKE THIS AND THIS AND THIS 
THAT DARN CAT— BOBBY TROUP & TRIO 


Title song by Richard M. & Robert B. Sherman 
Music composed and conducted by Bob Brunner 


att ol alae ah tt Be 


‘'THAT DARN CAT’ 


Words and Music by 


Richard M. and Robert B. 
SHERMAN SHERMAN 


TITLE SONG SUNG 
BY LOUIS PRIMA 


Walt DiSney 


presents 


THT DARN C) AT 


#1965 WALT DISNEY PRODUCTIONS 


See below. 


ATLANTA 13, GEORGIA 

Dixie Distributing Co. 
1235 Techwood Drive, N.W. 
John Towles or Howard Ball 
(*404 TRinity 3-2081) 


BALTIMORE 15, MARYLAND 
Marshall-Mangold Dist. Co., Inc. 
4805 Nelson Avenue 

Manny Goldberg 

(542-7214) 


BILLINGS, MONTANA 
Billings Hardware Company 
510 No. Broadway 

Ralph Johnson 

Marion Massick 

(*406 245-3066) 


BOSTON 15, MASSACHUSETTS 
Mutual Dist., Inc. 

1241 Columbus Avenue 
Frank Holland 

(*617 HI 2-5700) 


BUFFALO 3, NEW YORK 

Best Record Dist., Inc. 
959 Main Street 

Steve Brodie or Joe Pinter 
(*716 TT 2-0427) 


CHARLOTTE, N.C. 

Mangold Record Dist. 
2212 W. Morehead Street 
Herb Weisman 

(*704 ED 4-0866) 


CHICAGO 14, ILLINOIS 
Summit Distributors, Inc. 
1345 Diversey Parkway 
Jack White 

(*312 BI 8-3621) 


*Area Code 


CINCINNATI, OHIO 
Ohio Appliances, Inc. 
7624 Reinhold Drive 
Jerry Weiner 

(*513 821-6414) 


CLEVELAND 13, OHIO 
Concord-Benart Dist. Co., Inc. 
620 Frankfort Avenue 

Art Freeman 

(*216 MAin 1-4547) 


DALLAS, TEXAS 

B & K Phenograph Record 
Distributing Co., Inc. 

2512 Irving Blvd. 

Bill Burton, Jim Pearson 

(*214 ME 7-1920) 


DENVER 1, COLORADO 
Ward Terry & Co. 

70 Rio Grande Blvd. 
Robert K. Davis 
(*303 AM 6-3181) 


DETROIT, MICHIGAN 

Cadet Dist. Co., Inc. 
13380 Capital Avenue 
Harry Levin or Al Truax 
(*313 548-3171) 


E. HARTFORD, CONNECTICUT 
Seaboard Distributors, Inc. 
275 Park Avenue 

Marvin Ginsburg 

(*203 289-9369) 


HONOLULU 17, HAWAII 
Microphone Music Co. 
605 Coral Street 
Kenneth K. Kaizawa 
(502-188) 


HOUSTON, TEXAS 

B & K Phonograph Record 
Distributing Co., Inc. 

2512 Irving Blvd. 

Dallas, Texas 

(*214 ME 7-1920) 


INDIANAPOLIS 25, INDIANA 
Associated Distributors, Inc. 
210 S. Meridian Street 

Louis Randle Jr. 

Mrs. Midkiff, Tom Whalen 
(*317 ME 4-2591) 


LOS ANGELES 6, CALIFORNIA 
Hart Distributors, Inc. 
1845 S. Orchard Street 
Norm Goodwin, Jerry Busic 
(*213 RI 8-2281) 


MADISON 5, WISCONSIN 

Tell Music Distributors, Inc. 
1017 Jonathon Drive 

Rolf Voegelin 

(*608 257-4667) 


MIAMI, FLORIDA 

Florida Record Dist. Inc. 
8160 N. W. 36th Avenue 
Morty Marks, Charles Peters 
(*305 696-4951) 


MIAMI BEACH 62, FLORIDA 
Sandy Strohbach 

301 - 190th Street 
(*305 949-0434) 


MINNEAPOLIS, MINNESOTA 
Heilicher Bros., Inc. 
7600 Wayzata Blvd. 
Gene Patch, Lu Dahle 
(544-4201) 


NASHVILLE, TENNESSEE 
Southern Record Dist., Inc. 
467 Chestnut Street 

Howard Allison/James Green 
(*615 254-1991) 


NEW ORLEANS, LOUISIANA 

Delta Record Dist., Co., Inc. 
1023 Barrone Street 

Ed Walker 

(*504 525-7104) 


NEWARK, NEW JERSEY 
Laredy Record Dist., Co. 
46 Green Street 

Joe Fechner 

(*201 MArket 3-5984) 


NEW YORK 23, NEW YORK 
Alpha Distributing Corp. 
20 West End Avenue 
Harry Apostoleris 

(CI 5-7933) 


OKLAHOMA CITY, OKLAHOMA 
B & K Distributing Co. 
129 N. W. 23rd Street 
Cliff Keeton 

(*405 JA 5-7509) 


PHILADELPHIA 7, PENNA. 

Chips Distributing Co. 

808 North Broad Street 

Al Rosenthal or Ernie Santone 
(*215 PO 9-5000) 


PHOENIX, ARIZONA 
Arizona Sundries 

2949 North 30th Avenue 
George Souvall 

(*602 272-2363) 


PITTSBURGH, PENNSYLVANIA 
Seaway Distributors, Inc. 
3142 Prospect Avenue 
Cleveland, Ohio 

John Cohen or Sam Davis 
(EX 1-7300) 


SALT LAKE CITY, UTAH 

Billinis Distributing Co. 

3575 South 700 West 

John Billinis 

(*801 266-3548 or 
266-3549 } 


SAN ANTONIO, TEXAS 
Perry Shankle Co. 
1801 S. Flores 
Jesse Schneider 
(*512 CA 3-1807) 


SAN FRANCISCO 24, CALIF. 

C & C Stone Dist. Co., Inc. 
70 Apparel Way 

Lee Hartstone, Gene Kelley 
Garth Oakes 

(*415 MIssion 7-3806) 


SEATTLE, WASHINGTON 

Stanley Distributors, Inc. 
1000 - lst Avenue So. 

Stan Jaffee or R. A. Harlin 
(*206 MU 2-7188) 


ST. LOUIS 3, MISSOURI 
Roberts Record Dist. Co. 
1906 Washington Avenue 
Robert Hausfater 

Norman Hausfater 

Norman Weinstroer 

(*314 MAin 1-0470) 


RCA Victor Company, Ltd. 
1001 Lenoir Street 
Montreal, Quebec, Canada 
*514 WE 3-7551 


Published by HANSEN PUBLICATIONS 
1824 WEST AVENUE 
MIAMI BEACH, FLA. 33139 


ON SALE WHEREVER 
SHEET MUSIC IS SOLD 


From the Walt Disney Motion Picture Production“ THAT DARN CAT” 


T™ DARN CAT 


Words and Music by RICHARD M. SHERMAN & ROBERT B. SHERMAN 


TITLE SONG of the MOTION PICTURE 


TITLE SONG— WORDS & MUSIC 


Retail priced at 75 cents 


Including. “Alley Cat” and “That Dam Cat” 


BAND Of The 


THE BIG TEEN BAND: 


Available in These Editions 


1. TEEN BEAT 65 
2. GOLOFINGER 
3. MARY POPPINS 


7. THE BEATLES: HELP! 

6. THE ROLLING STONES 

9. MILITARY MARCHING POPS 
4, CHIN ChHIM CRER-EE le TOP POP 


[Reso a 
toucationss =, BEATLES 65 


MESIC snd BOOKS 


11. SCREEN GEMS FAVORITES 
G. PEARLS AND ROSES (2. THE CATS MEOW 


THE CAT’S MEOW 


BAND OF THE MONTH 


Full instrumentation for concert or field, brilliantly arranged. 65 parts. 


Includes THAT DARN CAT and ALLEY CAT 
Retail priced at $3.00 


‘THAT DARN GAT’ SHEET MUSIC 


MARCA REG 1M PRINTED IN OS A. 


BUDDY — ‘THAT DARN CAT 


_ EPIC RECORDS 5-9864 


45 RPM 


Sug. Ret. 94 cunts 


Also ‘I’m Gonna Laugh You Out of My Life’ 
Available at promotional prices from these distributors. 


_ EPIC/OKEH DISTRIBUTOR LIST 


"Sales Mgr., Don Comstock 
__. Promotion Mgr., Mike King 
_. ATLANTA, Ga.—Fred Frank 


COMSTOCK DIST. CO. 
1323 Spring Street N.W. 
TEL: (404) 876-0321 (8110) 


Sales Mgr., Stan Hoffman 
George Pappafotis 

Promotion Mgr., James Gordon 

BALTIMORE, MD.—Nick Albarano 

MARNEL OF MARYLAND 

5550 Newbury Street 

TEL: (301) 664-8500 (8120) 


Sales Mgr., Don Dumont 
Promotion Mgr., Jerry Brenner 
BOSTON, MASS.—Nick Albarano 
DUMONT RECORD DIST. 

1040 Tremont Street 

TEL: (617) HI 2-0800 (8130) 


Sales/Promotion Mgr., Leonard Silver 
Neil Sawyer 

BUFFALO, N. Y.—Nick Albarano 

BEST RECORD DIST. 

95 Main Street 

TEL: (716) TT 2-0427 (8141) 


Sales/Promotion Mgr., on Goldberg 
CHARLOTTE, NO. CAROLIN 
Nick Albarano 
BERTOS SALES CO. 
2214 W. Morehead Street 
TEL: (704) 375-2517 (8150) 


Sales Mgr., Jack White 
Seymour Greenspan 
Promo. Mgr., Ron Jongsma/Deke Adkins 
CHICAGO, !LL.—Marty Hirsch 
SUMMIT DIST. INC. 
1345 Diversey Parkway 
TEL: (312) BI 8-3621 (8460) 


Sales Mgr., Godfrey Dickey/Jim Toppel 
Promotion Mgr., Leonard Evanoff 
CLEVELAND, OHi10—Marty Hirsch 
CLEVE-DISC 

1550 E. 33rd Street 

TEL: (216) 391-1320 (8650) 


Sales Mgr., Tom Cade 
Promotion Mgr., Hal Bakke 
DALLAS, TEXAS—Fred Frank 
COLUMBIA RECORD DIST. 
8880 Empress Row 

TEL: (214) ME 1-5680 (8800) 


Sales Promotion Mgr., Bob Murphy 
DENVER, COLO. —John Mahan 
CRAIG CORP. 

4959 Colorado Blvd. 

TEL: (303) 399-0434 (8730) 


Sales Mgr., Marvin Jacobs/Joe Goleski 
Promotion Mgr., Ed Berson/Al Valenti 
DETROIT, MICHIGAN—Marty Hirsch 
MUSIC MERCHANTS, INC. 

3731 Woodward Avenue 

TEL: (313) 832-0870 (8720) 


Sales/Promotion Mgr., Dick Holm 
GREAT FALLS, MONT.—John Mahan 
MUSIC SERVICE CO. 

316 16th Street South 

TEL: (406) 761-2420 (8220) 


Sales Mgr., Dick Godlewski 

Promotion Mgr., Bob Greenberg 

EAST HARTFORD, CONN. w Nick” Albarano 
EASTERN RECORD DIST. 

360 Tolland Street 

TEL: (203) 289-7431 (8230) 


Sales/Promotion Mgr., Masao Tanaka 
HONOLULU, HAWAII—John Mahan 
CRAIG CORP. 

345 Kamani Street 

(8420) 


Sales Mgr., Ronnie Ricklin 

Promo. Mgr., Louise Sherman/Bob Stern 
LOS ANGELES, CAL.—John Mahan 

PEP RECORD DIST. 

2958 W. Pico Bivd. 

TEL: (213) RE 1-4146 (8250) 


Sales/Promotion Mgr., Rolf Vogelin 
MADISON, WISC.—Marty Hirsc 
TELL MUSIC 

1017 Jonathon Dr. 

TEL: (608) 257-4667 (8260) 


Sales Mgr., Joe Stanzione 
Promotion Mgr., Gary Stites 
MIAMI, FLORIDA—Fred Frank 
CAMPUS RECORD DIST.. 

6751 N.W. 37th Court 

TEL: (305) 691-3140 (8450) 


Sales Mgr., Gene Patch 

Promotion Mgr., Dan Desmond 
MINNEAPOLIS, MINN.—Marty Hirsch 
HEILICHER BROTHERS 

7600 Wayzata Blvd. 

TEL: (612) 544-4201 (8290) 


Sales/Promotion Mgr., Hutch Carlock 
NASHVILLE, TENN.—Fred Frank 
MUSIC CITY RECORD DIST. 

127 Laffayette Street 

TEL: (615) AL 5-7315 (8630) 


Sales/Promotion Mgr., Joe Martin 
NEWARK, NEW JERSEY—Nick Albarano 
APEX-MARTIN 

351 Washington Street 

TEL: (201) MA 3-7231 (8560) 


Sales Megr., Bill Shaler 
Promotion Mgr., Donald Burt 
NEW ORLEANS, LA.—Fred Frank 
COLUMBIA RECORD DIST. SALES 
John Hancock Building 

St. Charles Ave. at Lee Circle 
TEL: (504) 524-4546 (8019) 


Sales Mgr., Joe Grippo 
Promotion Mgr., Dick Gorvone 
NEW YORK. N. Y.—Nick Albarano 
PORTEM DISTRIBUTING 

601 West 50th Street 

TEL: (212) PL 7-0070 (8340) 


Sales Mgr., Jim Winston 
Promotion Mgr., Solly Solomon 
PITTSBURGH, PA.—Marty Hirsch 
CRD SALES OFFICE 

Porter Bidg., 6th & Grant Streets 
TEL: (412) 261-2844 (8850) 


Sales Mgr., Leonard Rakliff 

Promotion Megr., William Harper Jr. 
Gunther Hauer 

PHILADELPHIA, PA.—Nick Albarano 

UNIVERSAL RECORD DIST. 

919 N. Broad Street 

TEL: (215) CE 2-3333 (8360) 


Sales Mgr., Tony Valerio 

Promo. Megr., Al Bramy/Pete Marino 
SAN FRANCISCO, CAL.—John Mahan 
MELODY SALES CO. 

444 Sxith Street 

TEL: (415) MA 1-8740 (8390) 


Sales/Promotion-Mgr., Dan Niles 
SEATTLE, WASHINGTON—John Mahan 
CRAIG CORP. 

1020 E. Pine Street 

TEL: (206) EA 4-3939 (8570) 


Sales Mgr., Bud Lampe 
Promotion Mgr., Steve Burns 
ST. LOUIS, MO.—Marty Hirsch 
COMMERCIAL MUSIC 

2721 Pine Street 

TEL: (314) JE 5-1515 (8410) 


OKEH DISTRIBUTOR 


Sales Mgr., Henry Hildebrand 
Promotion 'Mer., Stanley Chaisson 
NEW ORLEANS. LA.—Fred Frank 
ALL STATE DIST. 

630 Barrone Street 

TEL: JA 5-6124 


EPIC/OKEH FIELD PERSONNEL 


NICK ALBARANO 

95 Dorchester Road 
Emerson, New Jersey 
TEL: (201) 265-0978 


FRED FRANK 

975 West Peachtree Street 
Apt. 4-F 

Atlanta, Georgia 

TEL: (404) 875-3029 


MARTY HIRSCH 

8951 Emerson Street 
Des Plaines, Illinois 
TEL: (312) 827-7450 


JOHN MAHAN 

BRET KENNEDY 

Epic Records 

6121 Sunset Blvd. 

Hollywood, Calif. 

TEL: (213) 466-2481 
EX 506-7-8 


BILLY SHERRILL (A&R) 
Epic Records 

812 16th Avenue So. 
Nashville, Tenn. 

TEL: (615) 255-7463 


CARL DAVIS (A&R) 
Okeh Records 

630 No. McClurg Court 
Chicago, Illinois 

TEL: (312) WH 4-6000 


CLEVELAND SERVICE CENTER 
TONY MARTELL 

3510 Chester 

Cleveland, Ohio 

TEL: (216) 431-3600 


DALLAS SERVICE CENTER 
REGIONAL MGR. 


BUD RIELAND 

4223 Newton Avenue 
Newton Arms Apts. 9B 
Dallas, Texas 

TEL: (214) LA 6-0651 


TAPE DISTRIBUTORS 


Sales Mgr., Carl Salacoff 
NEW YORK CITY, N. Y. 
ALCO PHOTO SALES 

902 Broadway 

TEL: (212) OR 7-2330 


Sales Mgr., Emerson Hunt 
LOS ANGELES, CALIF. 
CRAIG CORP. 

3410 So. LaCienega Blvd. 
TEL: (213) 936-6171 
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FAMILY CIRCLE MAGAZINE 
2-PAGE SPREAD - FULL COLOR - - CIRCULATION 1,500,000 
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LOVABLE DISNey 0VS 


Si 


OU CAN SEW FROM KITS 


Now for the fj 
including D.C. 
fe availab} 


ft i . 
St time: Walt Disney characters, 
from the new movie “That Darn Cat!,” 
ej 
'N Needlework kits that contain 


fabrj j 
- S, accessories, and directions. You supply 
nly the Stuffing. Ideal 


has a delightful Perso 


for gifts, each toy 
nality appealing to all 


anooctie (20"). $4 


CLEO (13°), 93 


AA Ae tet: ts 
bsorah Sm RE te Se BE see: em ete sie: om: en eae: ete tem ee mn SE 


ony Circle, Dept. 4-895, Box 1379, 
rand Central Stetion, New York, Naw York 10017 


perf kits) for making the foys indi: 


Quantity item Tatal price 
Scamp kills} ot $5 $ 
D.C. kit{s} ot $4 $ 
we «= Marry Poppins kit(s} at $40 §.——__— 
a i—_——— 
ee Chip kit ls) at $3 t—--— 
MARY POPPING (24°), $4 meee Chen kit (5) at $3 $e 
| entlow (foto! omownt) oe ———— 


| 


PLEASE PRINT 


pc. (137), 4 Ch State____ 218 Code. 
APounts of % or more chauid be sent by check or money order. 
: EMBER 1965 tines shioped te Canada are subject to Canadian tari 
FAMILY Cipgg = NOV a 


xy # 
© WALT DISNEY PRODUCTIONS MCMU a 


Se ce sts ets ss tn ets se, sn st te 
Please stiow at inact 3 weeks for delivery 


D.C. JOINS A GALAXY OF WORLD 
FAMOUS WALT DISNEY CHARACTERS! 


THE FOUR-FOOTED STAR of ‘‘That Darn The D.C. kit shown at left, along with the 


Cat’’ turns up as an excitingly different others offered by Family Circle, are also on 
er stuffed toy in this popular offer by Family sale at retail stores, at the same prices 
er Circle magazine. Here he is one (lower left) listed in the magazine. For information 


of six popular Disney characters. The kit contact: 
with which D.C. can be made is obtained by MR. AL ROSENTHAL 
sending in the coupon (lower right) with Paragon Art & Linen Co. 
the specified amount of money. The D.C. 367 Southern Blvd., 
kit, shown at left, is Kit No. 0469, priced at 


Bronx, New York 
$4. The finished toy is 13 inches tall. 


Phone: (212) LUdlow 5-2881 


KING FEATURES stating Oct. 8, 1965 
SUNDAY COMIC SERIES 


e FULL COLOR 


Spe eas -— 
TR U Guta Nines 
© EVERY SUNDAY ASS tas | [pe 
e 13 CONSECUTIVE WEEKS* 
e 55 MAJOR METROPOLITAN NEWSPAPERS 
e 40,000,000 READERS 
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BANTAM BOOKS’ PAPERBACK 


THE MOTION PICTURE EDITION OF 
THE BEST SELLING NOVEL, WITH 
EXCITING, GO-SEE CREDITS FOR THE 
HILARIOUS WALT DISNEY MOTION 
PICTURE. 


250,000 COPIES 


INITIAL PRINTING 


100,000 OUTLETS 


IN THE U.S. AND CANADA 


The full color cover of this book is a billboard for 
your engagement of ‘‘That Darn Cat’’ wherever it 
appears, in book stores, on newsstands, on retail 
counters. Set up crossplug displays, and use copies 
of the paperback for contest prizes and as part of 
your school and library contact campaign. They are 
available through your local paperback distributor. 


90 CENTS, RETAIL 


THE 009 LIVES OF A SIAMESE SECRET AGENT! 
SEE THE HILARIOUS @acrS>°SNEY MOVIE 


A BANTAM FIFTY me F3084 ok 5O¢ fg) 


was the key to the FBI’s last desperate hope of locating and 
apprehending two bank robbers before the fugitives could 
dispose of the teller they’d kidnapped as getaway insur- 
ance. But informant X-14 wasn't talking. He was just 25 
pounds of black, feline fur that sat there and purred. 


ae 
t: 
a * © 1965 WALT DISNEY PRODUCTIONS 


FRONT COVER 


BACK COVER 


GOLDEN PRESS 


The story of ‘‘That Darn Cat’’ in words and pic- 
tures. The pictures are all stills from the motion 
picture, many in full color. Front and back cover 
are also in full color, and portraits of the stars ap- 
pear on the back. A favorite among younger fans. 
Page size — 8% x 11 inches. 


+7602 69 CENTS, RETAIL 


For sales information contact: 
GOLDEN PRESS 

850 Third Avenue, 

New York, N. Y. 10022 

Attn: Bruno Quinson 


Also available from local wholesalers throughout the United States. 


1955 


"that 


WHITMAN 


Hayley Mills’ younger fans will go for this cut-out 
doll and wardrobe in a big way. The large (9x12- 
inch) folder contains all parts needed for assembly. 
It is glossy, in full color, with three photos of Hayley 
in scenes from ‘‘That Darn Cat’’ on the back. 


29 CENTS, RETAIL 


a 
PBS, WALT QUEREY PRanRE TORS: 


For sales information contact: 
HELEN WALSH 

Whitman Publishing Co. 

200 Fifth Avenue, 

New York, N. Y. 


ney Presents 


darn 
cat’ 


GOLD KEY COMIC 


The best selling novel now appears in a printed 
version designed for best seller appeal to young- 
sters. An exciting cartoon story supplemented by 
stills from the motion picture, plus a fan story 
about Hayley Millis and a fan photo of Hayley on 
the back cover. 


12 CENTS, RETAIL 


For sales information contact: 
MR. PAUL LILLY 

Gold Key Comics 

850 Third Avenue, 

New York, N. Y. 10022 


a the bordens 
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Siamese secret agent 
haps ee as Wes cage | 


Walt Disney 


THAT DARN CAT 


1-SHEET “A” 


9 FULL COLOR 11x14 LOBBIES 


ITS WALT DISNEYS 
MOST HILARIOUS 
COMEDY! 


Siamese secret agent! 


MILLS «JONES - PRONE: E IATA ER BRAND atiisen Sas: sn- WINN 


6-SHEET POSTER 


Follow that cat... 


Walt hie 


WINDOW CARD 


Available through National Screen Service 


THE FOLLOWING COLORFUL 
ACCESSORIES ARE ALSO 
AVAILABLE FROM NATIONAL SCREEN 


30x40 DISPLAYS 40x60 DISPLAYS 
24 x60 DISPLAYS 24x82 DISPLAYS 
STANDEES 


It takes a Siamese secret agent 
to unravel the PURR:Fecr CRIME ! ! 


Walt Disney 


ilies DARN CAT 


taming HAVIEY DEAN NEVILLE 


MILLS ‘JONES: PROVINE: MDOMAL BRAND 


IANCHESTER - DEMAREST- GORSHIN ‘ 


vee 
ce STEVENSON 


3-SHEET POSTER 


LOOK TO THE NAME WALT DISNEY FOR THE FINEST IN FAMILY ENTERTAINMENT. 


Follow that cal 


Hoey ae 
oy MILS 
EigA 


1-SHEET “B” 


With the clue around Abas his neck and 


the Ff. Blan his tril ifr eal s the 


“— ” ~eorkds first we 


Sian secret se agin ! 


MLS: JONES: PROVE: - NFBONAL: BREND 


~/ eo lANCHESTER.- Cewarest- Coes - WYNN 


wear beemeey + 


22x28 


it takes a Siamese Secret agent — 
to unravel the PURR-Fecr Cie ! 


Walt Disney 


THAT DARN CaT 


‘MILLS JONES PRONE: MPROWNALL: BRAND 


a LANCHESTER: DEMAREST - CORSHIN. WYNN 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


